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Che feed 


( HANGES in 
the social 
 -and eco- 
nomicstruc- 
ture of the 
country during the past 
year have practically 
revolutionized business. 
It is essential for all 
men engaged in a similar 
industry to join hands 
and work out means of 
adjusting themselves to 
the new deal. The East- 
ern Federation of Feed 
Merchants meets Febru- 
ary 23 and 24 at Syracuse, 
N. Y., and every man 
engaged in the feed busi- 
ness in its territory 
should make it his duty 
to attend. 


Merchandising Magazine of the Feed Industry 
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Try Paetow Service, Mr. Feed Dealer 


Almost every day, The Paetow Co. adds another dealer to its 
growing list of customers. And these customers are repeating 
because we sincerely try to render each dealer a personalized 
service — selling quality feeds at prices which will permit him 
to make a fair profit. We handle a complete line of grain, 
millfeeds, brewers’ grains, malt 


sprouts, barley mixed oats, screen- THE PAETOW CoO. 
MILWAUKEE, WISCONSIN 


CLARENCE MOLL, Manager, Feed Department 


ings, etc. Write, wire or telephone 
(Daly 3030) for our quotations. 


Why not patronize The Hadden-Paetow Co., Inc., and the Mil- 
waukee Market. Complete statistical department and _ special 
service — assure satisfaction to all traders, large or small. Orders 
for future delivery in all grains, executed by experienced traders. 


Let us handle your hed- 
THE HADDEN- PAETOW CO. | ges. Inquiries are invited 


MILWAUKEE, WISCONSIN 
ELMER PAETOW, President and General Manager Daly 3030 


without obligation. 
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THERE SUBSTITUTE 


FOR HIGHEST QUALITY. THAT WHY THE 
GOLD MEDAL DEALER FRANCHISE HAS LONG 
BEEN CONSIDERED THE MOST VALUABLE 


“Farm-tested”™ 


means tested by feeding to actual flocks 
and herds on Gold Medal farms—feeds 
that prove their ability to raise health- 
ier animals with greater economy, 
minimum loss. These feeds bring more 
repeat sales, more profits. Available in 
mixed car shipments. 


is one reason why Gold Medal Flour en- at et 
joys greater consumer acceptance than Go 
any other flour in the world. “Gold Nar ‘ef 
Medal” is a household word in thou- Reena 
sands of homes in your territory .. . GOLD MEDAL FLOUR 

it will bring you greater steady ‘sales Kitchen tested 
volume than you've ever had before. \, 


GOLD MEDAL 


“Kitchen-tested” 


FLOUR 
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an machinery—don’t forget to boost The Feed Bag. 


== 
== 
2: 


Tests run at the Ohio Experiment Station and at 
Cornell University have proven that vitamin G 
must be present for hatchability and proper 
growth. Lack of vitamin G is ruinous both to 
the flock and the pocketbook of your feeders. 


the Most Dependable Source Vitamin 


ALSO RICH IN... 


Lactose: The lactose content of Kraco 

is better than 70%. Lactose is recognized 

as a growth and energy building element. 

As such it aids in building resistance to 

disease and in the assimilation of calcium 
and phosphorus. 


Minerals: The 8% to 9% mineral 
content of Kraco provides calcium and 
phosporus of organic origin—the most 
desirable form. No minerals from outside 
sources are added to Kraco or the whey 
from which it is made. These minerals 
are necessary to the sturdy framework re- 
quired in a rugged, high-production bird. 


Your feeders will be able to tell the difference when you add Kraco, 
Milk Sugar Feed, to your line of poultry mashes. 


Kraco, Milk Sugar Feed, is an improved, more efficient growth 
and hatchability promoting concentrate. It is a product of Kraft-Phenix 
Cheese Laboratories,made by drying cheese whey under a process which 
preserves vitamin G unharmed. In addition Kraco supplies the other 
valuable elements of milk—lactose and minerals—for poultry feeding. 


The potency of vitamin G in Kraco, Milk Sugar Feed, is 50% greater 


than in other similar commercial concentrates fed for hatchability 
and growth. 


Kraco, Milk Sugar Feed, comes as a powder in 100 Jb. bags. It 
mixes easily in the mash. Wherever milk is used in a mash Kraco has 
a place. Pound for pound Kraco not only does more in promoting 
growth and hatchability but it does its work at less cost. 


Enjoy the profits that come from repeat orders from satisfied customers. 
Let us furnish you complete information on leading feed mixers who 
have increased their feed business by adding Kraco to their chick 
starting, growing and laying mashes. KRAFT-PHENIX CHEESE 
CORPORATION, DEPT. 000, CHICAGO, ILLINOIS. 


INSIST ON STARTING, GROWING AND 
LAYING MASHES THAT CONTAIN KRACO 
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@ On some day in February, the Feed 
Manufacturers’ Code will be signed and 
will be in effect 10 days later, making all 
provisions of this code a law for violation 
of which heavy penalties are provided. 


ARCADY 
FARMS MILLING 
COMPANY 


223 W. JACKSON BLVD. 
CHICAGO, ILLINOIS 
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Arcady... 


subscribes 100 per cent to each part—labor, 
wages and fair trade practices. The latter pro- 
vides only for a reasonable time in length of 
future sales, abolishment of price guarantees and 
prohibits rewriting or cancellation of contracts 
— all good business ethics. These same practices 
have been under ban the past three years by 


voluntary agreement on the part of most manu- 


facturers. 


Now they are banned by law and Arcady sub- 
scribes 100 per cent to the new code because it 


can be legally, 100 per cent enforced. 
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Lem Jones Finds It Pays to Investigate 
Complaints About His Feeds 


Man Earns Himself Steady Job 


Service 


ARMER Joe Miller shook his 

Fk burly fist under the nose of Lem 
Jones, proprietor of the Hickory 
Grove feed store. 

“That damned, new fangled feed you 
sold me last week has poisoned my 
chicks and if you think you can slip 
anything like that over on me you're 
badly mistaken.” 

There followed a string of invectives 
as Miller wrathfully waved his arms and 
thumped his open palm upon the top 
of Lem Jones’ desk until it threatened 
te break through the floor. 


Try and Collect 


“And what’s more,” roared the irate 
farmer, “if you think you can collect 
one red cent for that rat poison, you’re 
badly mistaken.” 

As he hurled these last heated words 
at the dealer, he spun on his heels and 
departed. 

“You signed an order for that feed 
and you'll pay or I’ll sue you,” shouted 
Lem Jones, the bang of the office door 
that closed behind Miller drowning out 
his challenge. 

“Of all the crust,” cussed Lem, jam- 
ming tobacco into the bowl of his pipe 
to give vent to his anger. “He can’t call 
me a crook and say that about my feeds 
and get away with it.” 


Lem Has a Visitor 

He reached for the telephone to sum- 
mon the local attorney but was inter- 
rupted by the entrance of a well dressed 
young man. 

“What’s on your mind?” Lem inquired 
gruffly, as he eyed the newcomer. 

“My name’s Wilson, Fred Wilson,” 
the young man spoke. “I am a graduate 
of Dobbs Agricultural school. Served 
as assistant manager for the Brook Hill 
dairy farm 60 miles east of here for the 
past year but times were kind of tough 
so they let me go. I thought maybe 
you might need a service man around 
your store—a fellow who could go out 
and help farmers with their problems 
and sell feeds at the same time. I 
wouldn’t ask much to start, just enough 
to keep going until I prove to you that 
I can increase your business.” 

Despite the surly mood in which 
Farmer Miller had left Lem Jones by 
his accusations the Hickory Grove 
dealer laughed heartily, much to the em- 
barrassment of the earnest caller. 

“So you think you can pound some 


By Emil J. Blacky 


sense into the heads of these farmers,” 
he chortled. “‘Why, just a few minutes 
ago one of my so called ‘high-classed’ 
customers had the nerve to tell me that 
my feed poisoned his chicks and he says 
he isn’t going to pay a cent for it. Beat 
that, can you?” 


EM JONES of Hickory 
L Grove, like other practical 
feed dealers, encounters 
* many problems which he is 
compelledto overcome. More 
interesting stories about him 
and his adventures will be 
published in future issues of 
The Feed Bag. Watch for 
them. 


The young man exhibited intense in- 
terest. 

“Those are just the cases in which I 
could help you,” he said. “Nine out of 
ten farmers blame the feed a dealer 
sells them when anything goes wrong 
with their poultry or livestock. You 
can’t condemn them for it, either. They 
aren’t well versed in the causes of dis- 
ease. They think that animals and 
chickens get sick only because there is 
something wrong with the feed they 
eat. 

“Now,” continued Wilson, “I'll bet the 
farmer who told you that your feed 
poisoned his chickens is housing them 
in a place where even the healthiest 
bird would not thrive. You are inno- 
cent and still you get the blame. And 
perhaps he’s telling his neighbors about 
your ‘poison’ feed. You are not only 
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losing him as a customer but others 
as well.” 

Lem Jones was impressed. He ap- 
praised the young man before him and 
was convinced that he knew whereof 
he spoke. 

“All right,” offered the Hickory Grove 
dealer, “I’ll give you a chance to prove 
that you are right. If you can convince 
this farmer that my feed didn’t poison 
his chicks and win him back as a cus- 
tomer, I’ll give you a job.” 

“Good,” consented Wilson. “I am 
staying over for the night and if you 
give me directions I’ll drive to this far- 
mer’s place in the morning and do my 
best to straighten things out.” 

Shortly after the young service man 
departed, Abner Johnson, owner of a 
farm adjoining that of Joe Miller, swung 
into the Hickory Grove feed store drive- 
way with his truck. Lem Jones hurried 
cutside to greet him. There was a look 
of suspicion in Johnson’s eyes as he 
shook hands with Dealer Jones. 

“Just dropped in to get a barrel of 
salt,” the farmer said. 

Johnson Is ‘Overstocked’ 

“How are you stocked on chick mash. 
Abner?” Lem inquired. “If I remember 
you haven’t taken any out for a couple 
of months and I thought you’d be run- 
ning low about this time.” 

“Still have plenty on hand,” returned 
Johnson. ‘Maybe I'll take back a load 
on my next trip. Gotta be goin’ now. 
It’s almost time to do chores.” 

Something about the farmer’s curt 
manner of refusal made Lem Jones sus- 
picious but he dismissed the thought 
from his mind as he sauntered back into 
the office to check over several invoices 
before closing time. 

When he returned to his duties on 
the following morning the young man 
who had called on him the previous day 
was chatting merrily with Mickey. Lem 
opened his mail and then called the man 
to his desk. He gave him brief direc- 
tions on the shortest route to Joe 
Miller’s farm and dismissed him with 
a friendly, “good luck, young fellow.” 

Several hours later the telephone on 
Lem Jones’ desk jangled. 

Feed Not Guilty 

“This is Wilson,” drifted a voice over 
the wire. “I’m speaking from Joe 
Miller’s farm. Can you spare a little 
time and run out here? I have some- 
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thing I'd like to show you.” 

“All right,” agreed the Hickory Grove 
dealer, “I’ll leave right now.” 

The scene which greeted Lem Jones 
when he alighted from his automobile 
in the Miller barnyard made him blink. 
Miller and Wilson were intently study- 
ing the bodies of several dead chicks 
which had been carefully dissected. The 
farmer was nodding agreeably. Both 
turned to greet Lem as he approached. 
Miller was the first to speak. 

“IT guess I flew off the handle yes- 
terday,” he apologized. “This young 
man showed me why my chicks were 
dying and I’m convinced now that it 
wasn’t the feed. I heard a lot about 
this danged coccidiosis but I never knew 
how it acted. Guess I better move the 
rest of the chicks to some different 
ground and build a new place to keep 


them in. And by the way, you'd better 
send your truck out with another order 
of that chick mash. Come into the 
house and I'll give you a check for the 
whole lot.” 


Lem Jones tried hard to convince 
himself that everything wasn’t a dream 
as he skimmed over the country road 
back to his mill. The realistic rustle of 
the check in his vest pocket, however, 
removed all doubt. And on the follow- 
ing morning Lem Jones’ new service 
man, spurred by a comfortable salary, 
speeded toward Abner Johnson’s farm 
to convince himself and his new boss 
that the suspicious farmer wasn’t really 
well stocked with chick mash. 


HILARY and Arnold Higgins have 
opened a feed store at Stevens Point, 
Wis. 


Sterling 


liver oil. 


Ask us. 


material. 


Concentrates 
for Batch Mixing 


Mash Balancer 


A concentrate for mixing Egg 
Mash, Turkey Laying Mash, 
Growing Mashes and com- 
petitively priced chick rations. 


Mash Concentrate 
Protein 414% 


A very high grade concentrate for 
mixing chick and turkey starting 
rations. Contains a high percentage 
of digestible animal protein. 


Both contain our Special Meat and Liver Com - 


pound and sufficient Vitamin D units to protec 
against rickets without adding additional cod 


We supply Dealers with formulae and advertising 


NorTHRUP, KING & Co. 


We also manufacture a full line of Sterling Feeds 


MINNEAPOLIS, MINN. 


Sterling 


Protein 35% 
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Smith Elected President 
Of Millers National 


Jesse B. Smith, manager, Shellabarger 
Mill & Elevator Co., Salina, Kans., was 
elected president of the Millers National 
federation in a mail ballot recently con 
ducted among the members. 

Mr. Smith was formerly a member of 
the executive committee and the board 
of directors of the organization. He 
also served on the committee which 
drafted the code of fair trade practices 
for the milling industry and was identi- 
fied with many other movements spon- 
sored by the federation. 

Mr. Smith succeeds Fred J. Lingham. 
Iederal Mill, Inc., Lockport, N. Y., who 
will continue to serve as president until 
the organization’s annual convention 
which will be held in the near future, 
pending word from Washington on the 
code now under consideration. 


WISCONSIN 

Gotz Bros. have purchased the feed 
mill formerly operated by Radlinger 
Bros. at Auburndale. 

Alto feed mill, Waupun, was des- 
troyed by fire recently following an ex- 
plosion in an adjoining gatage. 

William J. Bauman, president, Farm- 
ers Feed & Fuel Co., Burlington, passed 
away recently at his home. 

Prescott Exchange elevator, Prescott 
was destroyed by fire January 16 with 
a loss estimated at $10,000. 

H. H. Hoaglin, Prairie mills, River 
Falls, is constructing a new addition to 
his plant and installing feed grinding 
and mixing equipment. 

Globe Milling Co., Watertown, is 
planning to take on the agency for a 
well known Wisconsin hatchery this 
spring. The chick sales will be fol- 
Icwed up by an intensive feed merchan- 
dising campaign. 

V. Harvey, for many years head of 
Harvey & Son, Platteville, died at his 
home recently following a year’s illness. 
He was 78 years old. 

A serious farm fire loss was narrowly 
averted recently when a portable mill 
operated by Merlin Ferral near Stough- 
ton burst into flames. The machine was 
pulled away from the buildings at great 
risk before any damage resulted. 


INDIANA 

Sam Griffith has opened a feed store 
at Worthington. 

Charles Wight has dissolved his part- 
nership in the Woodard & Wight feed 
store, Elkhart. 

Roy Hillis has opened a feed store 
at Greencastle. 

John D. Kiefer, Kiefer Feed & Sup- 
ply Co., Elwood, has taken over the 
Jay Grain Co. elevator of that city. 

E. L. Townsley has opened a feed 
seed and fertilizer store at Monon. 

Plainfield Mills, Plainfield, have been 
taken over by John F. Daum, brother 
of the former owner. 

Philip Becker has been appointed 
manager of the Farmers Cooperative 
Elevator Co., Seymour, to succeed C. 
R. Jackson. 

Wallace Mill, Dale, has been equipped 
with machinery and opened for busi- 
ness by Ernest Witte. 

Wilson Grain & Coal Co., Rochester. 
is planning to expand its feed depart- 
ment and will install a hammer mill end 
a mixer. 
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Federation Code 
Under NRA 
No Dealers Will 


Be Exempt 


By David K. Steenbergh 


HE code of fair competition for 

I the feed industry of the United 

States (except wholesale manu- 

facturers) has been in the mak- 
ing for so long, since August 10, that 
many dealers are beginning to wonder 
whether or not we will ever actually 
have a code approved by the president 
and functioning for our trade. 

The writer as secretary of the Na- 
tional Federation of Feed Associations 
and representative of the industry’s code 
committee, therefore, recently spent 
eight days at Washington in conferences 
with officials of the AAA and NRA 
with the following results: 


Code Now in NRA 

The code for the feed industry (ex- 
cept wholesale manufacturers) has been 
transferred from AAA to NRA. The 
transfer was officially made on January 
30 and is without restriction except that 
the AAA reserves the right to review 
any provisions covering first processing 
cperations of retail feed manufacturers. 
Retail manufacturers are covered by our 
code but the present draft does not in- 
clude any provisions relating to pro- 
cessing operations. 

The legal division of NRA has ruled 
that our code, when approved, will be 
binding on all feed dealers, irrespective 
of the number of their employees, lo- 
cated in towns under 2,500 population 
as well as those located in larger places. 
This ruling was made February 1 and 
confirmed by letter dated February 3. 
It is of utmost importance as, with 
more than half of the retail feed stores 
in small towns, it would have been im- 
possible to function under a code which 
would have bound the minority in larger 
places and excluded the majority in 
smaller places. 


Hay Provisions Out 

The hay and straw industry, except 
insofar as the retailing of these products 
is concerned, will not be governed by 
our code. The AAA has retained juris- 
diction over hay and straw and any code 
or marketing agreement for this indus- 
try will be handled by that government 
agency. The National Hay association 
however, is not affiliated with the Na- 
tional Federation and it was never orig- 
inally intended that the code sponsored 
by the federation cover hay and straw. 
The suggestion that it do so, in fact, 
came from the AAA. 

Under NRA, our industry may expect 
a better code than could have been pos- 
sible under AAA because the idea of 
NRA is to increase employment through 
help for industry while the primary in- 
terest of AAA is in the farmer. The 
feed dealer, too, is interested in the 
farmer and extends more credit to 
farmers than any other agency except 


the government but as a business man 
the feed dealer competes with other re- 
tailers such as food, lumber and fuel 
dealers covered under NRA codes and 
is entitled to an opportunity equal to 
that granted other industries. 

How soon we may expect our code 
to be approved, however, is still a ques- 
tion that is impossible to answer. The 
AAA draft of the code together with 
the suggestions for its improvement 
made by the federation code committee 
is now in the hands of Deputy Admin- 
istrator Walter White and Assistant 
Deputy Administrator V. R. Clarke of 
NRA. It will be rewritten according 
tc NRA standards and most of the work 
will be done by Mr. Clarke who was 
formerly interested in a feed and grain 
business in South Dakota. Another in- 
formal conference as well as the for- 
mal hearing may be required before the 
code is approved but more can be told 
about this after the NRA revision has 
been submitted to the industry. Mr. 
Clarke has promised to give us prompt 
action and it is a fact that the NRA 
codes have all been going “through the 
mill” much faster than any codes under 
AAA. 

Memorandum or Transfer 


Members of the industry may be in- 
terested in several of the letters and 
briefs written during the negotiations at 
Washington. The first, a memorandum 
covering the transfer of the code, signed 
by Frank A. Theis, C. H. Cochran and 
Earl J. Smith of AAA follows: 

“The representative of the code 
committee, Mr. Steenbergh, has been in 
conference with us since Friday. Today 
after futrher conference, Messrs. J. E. 
Dalton, E. J. Smith and C. H. Cochran, 
concur in the following recommendation 
that this code be transferred to the 
NRA. 

“The principal business of members of 
this industry is the retailing of feed. It 
is true that a considerable portion, pos- 
sibly 40 to 50 per cent, do-some pro- 
cessing of grain, to the extent that they 
grind or mix for customers various live- 
stock and poultry feeds out of ingre- 
dients supplied by either or both parties. 
However, the revenue accruing from 
such processing is distinctly a minor 
part of their total income which is de- 
rived from retailing in feeds. It appears 
logical, therefore, to classify this busi- 
ness as a retail function, which, under 
the Executive Order, belongs to the 
NRA. We should stipulate, that, should 
any provisions with respect to process- 
ing be included in their code, such pro- 
visions should be subject to the appro- 
val of the AAA. 

“It has been our intention to include 
the hay industry with the above, but 
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E. C. Dreyer 


Mr. Dreyer, who is now serving as presi- 
dent of the National Federation of Feed As- 
sociations and working diligently on the 
code recently added to his many duties by 
accepting the presidency of the St. Louis 
Merchants Exchange at the recent annual 
election. 


we have run into difficulties over fed- 
eral grades of hay, which we think make 
it advisable to treat the hay industry 
as a separate unit with respect to a 
code.” 

The second was a brief addressed to 
General Hugh S. Johnson of NRA, 
signed by David K. Steenbergh, and 
dated January 31. It included consider- 
able history of the code efforts of feed 
industry, statistics and the following par- 
agraphs relating to the application of a 
code to dealers located in towns of less 
than 2,500 population and employing 
less than five persons: 

“Because it would be unfair, the Na- 
tional Federation of Feed Associations 
could not participate in any code which 
was not to be applied to all members 
of the industry. An exemption for mem- 
bers employing less than five persons 
and in towns of less than 2,500 popula- 
tion, it is estimated, would exempt 75 
per cent (numerically) of the firms of 
the industry, but only about 50 per cent 
of the industry’s number of employees 
and volume of business. 

“The customers of feed _ stores 
(whether located in small or large 
towns) are farmers and any one store 
may attract its trade from an area ex- 
tending from 10 to 50 miles in each 
direction from that store and including 
several communities. Feed stores in 
larger towns, if anything, have a natural 
disadvantage at present because of traf- 
fic conditions and the necessity of pay- 
ing higher wages. A code to cover 
them and exempt their competitors 
would jeopardize their businesses and 
the stability of the employment of the 
majority of the wage earners in our in- 
dustry. 

“The small town dealers of the feed 
industry are not seeking to escape a ° 
code and are even anxious to have one 
for the purpose of elevating the stan- 
dards and practices of the industry. 
They are engaged in interstate com- 
merce to the extent that their places 
of business are located on tracks and 

(Continued on Page Twenty-two) 


Page Nine 


‘ 
; 
‘ 


OHIO TAX TAGS 


Many feed manufacturers and jobbers 
shipping tnto Ohio have found it diffi- 
cult to comply with changes recently 
made in the Ohio feedingstuffs law cov- 
ering the use of tax tags and the Amer- 
ican Feed Manufacturers association is 
now urging that the law be again 
amended to eliminate the objectionable 
features. A committee of Ohio feed 
manufacturers, with L. C. Lord, Early 
& Daniel Co., Cincinnati, as chairman, 
has been appointd by the American 
Feed Manufacturers association to try 
and secure passage of such an amend- 
ment at a special session of the Ohio 
legislature which convened January 30. 
Other members of the committee are A. 
B. Conkey, G. E. Conkey Co., Cleveland 
and Andrew Lippelman, Ubiko Milling 
Co., Cincinnati. 


Tax On Portables Requested 
By Ohio Dealers 


be made to pay their just share 

of taxes if allowed to compete 

with established feed mills have 

been filed with the Ohio director of 
motor vehicles by members of the Ohio 
Grain, Mill & Feed Dealers association. 
“Speaking from the standpoint of a 
taxpayer to our federal, state and county 
governments with several thousand dol- 
lars invested in an elevator and mill at 
this point upon which we are unsuc- 
cessfully trying to earn a fair return 
conforming to the NRA code,” one of 
the members writes, “we do protest 


R ve mate that portable grinders 


TAKE ADVANTAGE of chick time to 
break away from the business agony of “just 
getting by.” Let your competitors down the 
street worry along with the so-called “just 
as good” feeds, while you make your place 
feed headquarters with America’s best in chick 
feed—Purina Chick Startena. You'll hold old 
customers; you'll gain many new customers. 


Back of Startena you'll have the most inten- 
sive business-building chick feed campaign 


of all time. It includes: 


(1) Billboards 
(2) Magazines 
(3) Farm Papers 
(4) Newspapers 
(5) Radio 


America’s 
Fastest Selling 
Chick Feed! 


(6) Store Display 

(7) Direct-by-mail 

(8) Mass Meetings 

(9) New Poultry Book 
(10) Resale Work 


Startena sets the pace. No other feed offers 
you such an opportunity to make money again. 
Time is short. Write or wire for the Purina 
man to put before you the 1934 Startena busi- 
ness plan to make your store feed headquarters! 


PURINA 


CHICK 
STARTENA 


PURINA MILLS 


923 Checkerboard Square, St. Louis, Mo. 
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against unfair practices that we presume 
fall under the jurisdiction of your de- 
partment. 

“We object to the collective activity 
ci portable grinder operators through 
their state organization to avoid pay- 
ment on their full tax during 1934. With 
the portable grinders paying their full 
tax for 1934 they will not pay one-fifth 
of the tax that will be assessed to us 
cn a like capital investment and volume 
of business. We cannot possibly con- 
tinue to be given a greater handicap 
than this and expect to remain in busi- 
ness.” 

R. H. Brundige, Kingston, president, 
Ohio Grain, Mill & Feed Dealers asso- 
ciation, urges all members to write sim- 
ilar letters to Glen M. Dailey, state di- 
rector of motor vehicles, Columbus. 
Ohio. 

“With enough pressure,” he explains, 
“it may be possible to have the tax 
placed on portable grinders that you 
are compelled to pay.” 


OHIO 

Stanley’s chick and feed store has 
opened for business at Pemberville. 

D. W. Gerber, Dover, was elected 
president of the Tuscarawas County 
Feed Dealers association at a reorga- 
nization meeting held recently. Other 
officers chosen were Arthur Ridgeway, 
New Philadelphia, and B. A. Latto, 
Uhrichsville, vice presidents, E. G. Hil- 
ton, Uhrichsville, secretary, and C. W. 
Reynolds, treasurer. 

John Dewine, Dayton, is planning to 
construct an elevator, feed mill and 
warehouse at Xenia. 

H. Murphy & Seon have reopened 
their mill at Lynchburg. 

Harvey A. Gish has purchased the 
interest of other members of the family 
in the Pioneer Milling Co., Pioneer, and 
plans to increase the capacity of the 
plant. 

Buckeye Feed Co. has purchased the 
plant of the Miami Milling Co., Oxford. 

Mrs. W. W. Cummings, wife of “Bill” 
Cummings, Toledo, secretary of the 
Ohio Grain, Mill & Feed Dealers asso- 
ciation, returned recently from a_ hos- 
pital and is reported to he rapidly re- 
gaining her health. 


WILLIAM STEINKE, King Midas 
Mill Co., Minneapolis, stopped at Chi- 
cago recently on his return from a busi- 
ness trip to the East. 


L. R. SPOHR, for many years ir 
the poultry buisness, has opened a feed 
store at 3200 North Main street, Day- 
ton, Ohio, and will operate under the 
name, Riverdale Feed & Supply Co. 


DICKINSON FEED & SEED CO. 
has been incorporated to take over the 
business heretofore conducted at Minne- 
apolis by the Albert Dickinson Co., Chi- 
cago. R. M. Ivey is president of the 
new corporation and George W. Smith 
is vice president. The change affects 
only the Minneapolis plant. The Chi- 
cago, Pittsburgh, New York and Boston 
plants are to continue to operate as the 
Albert Dickinson Co. 


| AGAIN! 

: 
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OUR DOORS WILL BE OPEN Glenn L. Miller, manager of the Miller 
THURSDAY, FEB. 1 Feed Co., Defiance, Ohio, purchased twelve 

inches of advertising space in the Defiance 
Crescent News, Thursday, Jan. 25, 1934, to announce that his firm was “going 
back into the feed and grain business to stay”’. 


““We believe that the depression is over,” his advertisement read, “‘and 
that conditions will adjust themselves each day for the betterment of our country. 
* * * Our doors will be open at 6:30 a. m., Thursday, Feb. 1.”’ 


Mr. Miller’s advertisement further indicated that his faith in the feed 
business and in our country was of more than pigmy stature for he advised his 
prospective patrons that his firm would be ‘‘ manufacturing a full line of quality 
dairy, poultry and hog feeds, with the best service possible’’. 


Hundreds of feed stores closed their doors during the last few years. They 
were licked by the depression. Hundreds of feed stores every day now, however, 
are going back into business chorusing with Mr. Miller, as evidenced by news- 


paper articles and advertisements in THE FEED Bac files, that ‘‘the depression 
is over’. 


This spirit is spreading throughout the feed industry. It is coming up 
from the country, from the wide-awake dealers who keep a watch on the pulse 
of trade — and it is gradually climbing until it has now reached the more pro- 
gressive wholesale distributors, wholesale manufacturers and machinery manu- 
facturers. If it hasn’t reached you, Mr. Reader, there must be something wrong. 


“At 6:30 a. m.,’”’ Mr. Miller said, ‘‘our doors will be open.”’ A bit early 
for some of us city folks, perhaps, but wherever we are, whatever we do — we 
must be up early, have our doors open and be ready for business — if we don’t 
want that business to pass us by. “‘The early bird catches the worm”’ and the 
feed men who have now awakened to present business possibilities are the ones 
who will be the leaders of our industry in the future. 


“But we never closed during the depression,’’ some reader might say, 
‘‘and our doors are still open.”’ And our answer would be: More power to you, 
but there’s been a new deal and this is a new day. Have you caught its spirit? 
Are you alert to its opportunities? Have you announced that the depression 
is over, that you have confidence in the country? Have you kept your mind 
as well as your doors open so that you are now aggressively ready for the prosper- 
ous business available to the thinker-workers of the ensuing new era? 


THE FEED Bac believes that the depression is over and has confidence 
that the condition of the country will continue to improve from day to day. 
The editorial pages of THE FEED BAG are being directed and the advertising 
pages are available to help the feed industry back to prosperity in 1934. 


DAVID K. STEENBERGH. 
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Eastern Federation Program Ready 


For Convention at Syracuse 
Governor of New York Expected to Speak 


for the annual convention of the 

Eastern Federation of Feed Mer- 

chants and the code of fair trade 
practices will play the leading part. 
Hundreds of retail feed merchants from 
all parts of the East will gather at the 
Hotel Onondaga, Syracuse, N. Y., on 
February 23 and 24. 

Among the speakers who have been 
invited to discuss important subjects re- 
lating to the code and the feed business 
are Hon. Herbert H. Lehman, governor 
of New York, representatives of the 
milk board, leaders of the Milk Pro- 
ducers association, representatives of the 
tax bureaus and several who will lead 
discussions on trade subjects. 

Headquarters for the convention will 
be in the Hotel Onondaga where the 
entire mezzanine floor will be devoted 
to the various meetings. A registration 
desk and information booth will be 
maintained throughout the sessions and 
all delegates are requested to enroll as 
secon as they arrive. 

Directors to Meet 

The officers and directors will meet 
on February 22 at 8 p. m. to complete 
plans for the convention and discuss 
the future activities of the federation. 
At that meeting Mr. McIntyre, presi- 
dent, will report on the progress of 
the trade code and preparations for its 
enforcement will be outlined. 

The regular sessions will commence 
at 10 a. m. February 23. Fred MclIn- 
tyre will preside and has issued a warn- 
ing that the meeting will open promptly 
to permit the consideration of the many 
important matters that are scheduled. 
There will be some rousing welcomes 
by representatives of the city of Syra- 
cuse, the Federation and the Chamber 
of Commerce. Then the business for- 
malities will be disposed of speedily and 
the fair practice code will become the 
object of attention. 

Discussion on Code 

President McIntyre, who is a member 
of the code committee of the National 
Federation of Feed Associations, will ex- 
plain the code and the work that has 
been done to make it as valuable as 
possible to the retail feed merchants. 
He will be followed by David K. Steen- 
bergh, secretary of the National Federa- 
tion and others who have been working 
feverishly to get the code into opera- 
tion. 

Representatives of the county and dis- 
trict associations will be present to dis- 
cuss the methods of enforcing the code 
and making it of practical benefit to the 
merchants and their customers. It is 
of utmost importance that every county 
be well represented so that there will 
be no delay in putting the code into 
operation. 

The discussion will be halted at 12:30 
and a luncheon will be served in the 
roof garden where representatives of the 
Conference of Mayors will explain the 
2 per cent sales tax which has been 
proposed. The plan calls for the with- 
drawal of the 1 per cent sales tax and 
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Official Notice 


TO ALL REGULAR MEMBERS OF THE EASTERN 
FEDERATION OF FEED MERCHANTS, Inc.: 


You are hereby notified that the annual meeting of the EASTERN 
FEDERATION OF FEED MERCHANTS, Inc., will be held at the 
Onondaga hotel, in the City of Syracuse, Onondaga county, N. Y., on the 
24th day of February, 1934, at 9:30 o’clock in the forenoon of that day, for 
the purpose of electing directors and transacting such other business as 
may properly come before said meeting. 


Dated at Potsdam, N. Y., this 10th day of February, 1934. 


NOTE: The annual meeting of the members of the FEDERATION is being held at the 
same time and place as the annual convention, but the annual convention starts at 
10:00 o’clock in the forenoon of February = and is open to all persons who may reg- 

ting ’ above referred to is for members in good 
on the books of the FEDERATION on the 10th day of February, 
1934, and will be closed meeting until the business of such meeting has been transacted. 


W. A. STANNARD, Secretary 


the substitution of the higher tax, a por- 
tion of which would be allocated to the 
local communities to relieve the taxes 
on real estate. The widespread discus- 
sion of this proposed tax, together with 
the possible benefit to the local com- 
munities, caused the committee to in- 
clude it as a subject of major considera- 
tion at the luncheon program. 

Round Table Talks 

Following luncheon the code discus- 
sion will be resumed and will continue 
until 4 p. m. when the formal program 
will give way to a series of informal 
discussions on trade subjects. These 
will include round table talks on the 
processing taxes, federal farm relief 
measures, the outlook for cotton feed 
products, new developments with cod 
liver oil, trucking costs and proper 
methods of charging them to the cus- 
tomers, new sales methods and profit 
making plans. It has been proposed 
that these discussions be conducted in 
small rooms where those who are in- 
terested may ask questions freely and 
centinue the sessions without interfer- 
ing with the formal convention program. 

Invite Governor 

The annual banquet will be held in 
the hotel ballroom at 6:30. Governor 
Lehman has been invited as the guest 
of honor. A surprise entertainment has 
been arranged by the committee and no 
amount of coaxing has made them di- 
vulge the details. “It’s going to be good 
and everyone will have the time of his 
life,” is all the chairman will say. 

On Saturday morning the meeting will 
open at 9:30 with a business program 
and election of officers. The nominat- 
ing committee has submitted the fol- 
lowing names for directors: 

For term of one year—L. L. Warner 
Niobe, N. Y.: Hulet D. Clark, West- 
town, N. Y.; Samuel Deuel, Pine Plains 
N. Y. 

For term of two years—A. J. Thomp- 
son, Wycombe, Pa.; M. R. Horton. 
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Peekskill, N. Y.; Frank T. Benjamin, 
Canastota, N. Y.; T. R. Gaines, Sher- 
burne, N. Y. 

For term of three years—Frank L. 
Mayer, Oneida, N. Y.; S. F. Virkler, 
Castorland, N. Y.; Bruce L. Hall, 
Cooperstown, N. Y.; Fred M. MciIn- 
tyre, Potsdam, N. Y. 

When the business mecting is con- 
cluded the general session will again 
take up the matter of the NRA code. 
Among the speakers who will discuss 
current and important subjects are rep- 
resentatives of the milk board, the milk 
producers’ association and the tax bu- 
reau. The latter will outline the various 
processing and commodity taxes and ex- 
plain how they affect the retail feed 
merchants. 

While the hour of adjournment has 
been set for 1 p. m. the committee has 
arranged to continue the meetings in 
the afternoon if necessary. That was 
the reason the convention was sched- 
uled for Friday and Saturday so that 
there would be no reason to conclude 
the program until all work had been 
finished. 

Urge All to Attend 


Fred McIntyre has asked The Feed 
Bag to make every effort to convince 
each feed merchant of the importance 
of this convention. 

“We have never held a convention,” 
he writes, “when it was so necessary 
that every person connecied with the 
retail feed industry should attend. We 
must complete the arrangements for 
handling the code and unless each dealer 
is personally present he will not know 
how this is being arranged and will have 
no voice in the plans adopted. The 
magnitude of this code and its enforce- 
ment demands the careful consideration 
cf each merchant.” 

And Charley Campbell, executive sec- 
retary, is all excited. 

“Why, this convention is going to be 

(Continued on Page Twenty-five) 
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WHAT 
POULTRYMEN THINK 
ABOUT NOPCO XX 


FRED SOEST 


Garden Grove, Orange Co. 
California 


Dear sirs: 


It may be of interest to you to know 
that I have been feeding Nopco XX for 


about three years with wonderful re- 
sults. 


My flock = 400 three year old birds = 
produced so good that I decided to 
keep them for breeders next spring. 
They went through without any sickness 


of any kind, with practically no mor- 
tality. 


I have been in the poultry business 14 
years and run about 1800 hens. I have 
never had hens like this Nopco XX fed 
flock that come through with such 
vitality and production. 


In the future I will only feed mash 


that contains Nopco mixed according to 
directions. 


(Signed) Fred Soest. 


BOSTON CHICAGO 
EXECUTIVE OFFICE: 


NATIONAL OIL PRODUCTS CO., INC. 


KANSAS CITY SAN FRANCISCO 
38 ESSEX ST., HARRISON, N. J. NO. 16 


au 
Na 


oo like these prove our 
point, when we say that poultry- 
men are sold on Nopco XX results 
and Nopco XX economy. 

Now, how does that apply to you? 
These poultrymen are potential 
customers for all millers who have a 
poultry mash business. They buy 
mash steadily and they insist on a 
mash containing Nopco XX mixed 
in. There are thousands of poultry- 
men throughout the country in the 
same class—who buy only mashes 
containing Nopco XX. 

These are progressive poultrymen, 
good customers. It is up to you to 
make a bid for their business. The 
best way to attract these men is to 
supply what they want. And they 
have shown that one of their most 
important requirements in a mash 
is adequate Vitamin D, supplied by 
Nopco XX. 

If you have not investigated the 
possibilities of mixing Nopco XX in 
your mashes, do so today. Write us 
for full information, including the 
various helps we supply dealers to 
help them build up increasing ton- 
nage. 
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ENJOY GOOD YEAR 
E. H. Wright was elected president 


of the Acme Milling Co., Olean, N. Y., 
at a meeting of the stockholders held 
January 29. An increase in sales for 
1933 over 1932 of approximately 50 per 
cent, was announced and _ additional 
salesmen are to be added to the force 
for an aggressive merchandising cam- 
paign this year. J. F. Lantz was chosen 
vice president of the firm, M. L. Wall- 
dorff was named treasurer and Marion 
H. Langworthy was chosen as secre- 
tary. Directors elected were C. S. Mc- 
Gavern, D. M. Dusenbury, D. C. Dusen- 
bury and E. M. Johnson. 


DOUG RICHARDSON, manager, 
Sussex Cooperative Co., Sussex, Wis., is 
busily engaged in directing CWA activ- 
ities at a Northern Wisconsin camp. An 
assistant is in charge at Sussex. 


Mutual Millers Association 
Opposes Sales Tax 


on improved business conditions 

and a decided increase in mem- 

bership of the Mutual Millers & 
Feed Dealers association prevailed at the 
annual mid-winter meeting held by the 
organization at the Hotel Buffalo, Buf- 
falo, January 17. More than 70 dele- 
gates attended. 

Haines R. Merritt, East Aurora, N. 
Y., president of the association, in his 
address, pointed out that the present 
membership of the organization repre- 
sented between 60 and 70 per cent of 
the trade in the territory and urged all 
dealers who did not belong to enroll at 


and confidence based 


Vitality Feeds 


FINEST QUALITY 
FEEDS 


A Complete 
Line of 


*» Made Right « Priced Right .° 


If not sold in your town write 
for our agency proposition. 


Vitality 
BOARD OF TRADE BLDG. 
CHICAGO 
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once. Lewis W. Abbott, Hamburg, N. 
Y., secretary, also urged dealers to 
strive for a 100 per cent membership. 
He also reported that the association 
was in sound financial condition. 

Railroads and their problems were 
discussed by E. M. Kain, assistant gen- 
eral freight agent of the Erie railroad 
who was introduced by his friend, Max 
Cohn, Sunset Feed & Grain Co., Buf- 
falo. Mr. Kain explained that the rail- 
roads were still having their troubles 
although prospects of improvement 
were brighter. 

The afternoon session of the meeting 
was devoted to a discussion of codes 
affecting the milling and feed industry 
and numerous trade problems were also 
discussed. Resolutions opposing the New 
York sales tax and gross income tax 
were adopted and the secretary was re- 
quested to send copies to representa- 
tives of the state legislature. 

Protest was voiced by those present 
against the practice employed by truck- 
ers who delivered milk to Bufialo and 
carried feed back to the farmers on their 
return trip. Some relief from this com- 
petition was predicted, however, as a 
result of proposed legislation in the 
state. 

Methods of cooperating with the far- 
mers toward the obtaining of better 
milk prices were discussed and received 
the whole-hearted support of those 
present. The set-up and politics of the 
Dairymen’s League operating in the ter- 
ritory was also a subject of discussion 
and the members voted to invite a mem- 
ber of the organization to speak at the 
next meeting to supply the information 
desired. 

Fred M. McIntyre, Potsdam, N. Y. 
president of the Eastern Federation of 
Feed Merchants, was present at the 
meeting and spoke briefly on the pro- 
posed code for the feed industry. 

The association tentatively decided tc 
hold its annual convention at Jamestown, 
N. Y. next summer and voted to make 
the event a two-day meeting. 


C. A. CUNNINGHAM has opened a 
new feed store at Russell, Ohio. 


M. S. BRIGGS, Whitehall, Wis., has 
opened a feed store in the T. M. Olson 
building. 


CHARLES WRIGHT DEAD 

Charles Wright, Lisbon, N. Y., passed 
away at his home on January 28. Mr. 
Wright was one of the oldest members 
of the Eastern Federation of Feed Mer- 
chants and his loss will be deeply felt 
by his fellow members and his many 
acquaintances in the trade. 


FARM PRICES UP 

The farm price index showed an in- 
crease of two points from December 15 
to January 15 and was 19 points higher 
than the low mark reached last Febru- 
ary, according to the United States de- 
partment of agriculture. The index rep- 
resents prices received by farmers for 
27 products. General advances in local 
market prices of crops, meat and work 
animals, chickens and wool are given as 
reasons for the rise of two points from 
December 15 to January 15. 


Quality Products 


Ability 


to Sell 


Build Successful 
Feed Business 


By C. H. Jansen 


~ ROM my own experience I have 
} found two things necessary to 
succeed in the feed business— 
first, a good feed and second, the 
ability to sell it. 

All the selling in the world cannot 
retain the patronage of your customer 
if he does not get results. He, too, must 
be able to get a profit out of the feed 
you sell him or you cannot blame him 
if he does not come back. 

The methods we have profitably em- 
ployed in selling are (1) personal con- 
tact, (2) telephone, (3) direct mail ad- 
vertising, (4) newspaper advertising. 

Personal Contact Best 

Naturally, personal contact heads the 
list. You cannot expect to be success- 
ful as a feed dealer by arguing the new 
deal while toasting your shins around 
the stove or while sitting in the shade 
of the old apple tree during the summer. 
Being a feed peddler is hard work. 

Several years ago when I called on 
a farmer, I would often be greeted with 
a remark such as, “What! Another feed 
peddler! There have been three here 
already.” 

Today things are different. This same 
farmer is glad to see me. He tells me 
that he has not seen a feed peddler in 
a coon’s age. He asks me to come in 
and sit down and sometimes he gets 
out the cider jug. Before I know it he 
is engaged in a lengthy discussion about 
possible poultry prices and what he can 
do to get better results. He also asks 
for suggestions, and it will pay you to 
get out and help him with his problems. 
Once you have made a friend of the 
farmer it will be almost impossible for 
anyone to take his business away from 
you. 

Use Your Telephone 

All of us pay for the use of a tele- 
phone but do we really get the full 
benefit of this instrument? Did you ever 
stop to figure why you have a telephone 
in your office? Surely, not only so that 
friend wife can call and remind you that 
dinner is ready. Did you ever stop to 
figure that on the other end of the wires 
are most of your customers and a lot 
of prospects you would like to sell but 
have never been able to reach? 

Suppose you take 120 names—some 
that you have sold but do not sell at 
present for reasons unknown and some 
who are using feeds and are logical 
prospects. Call 20 of these each day 
for one week. Talk to them personally 
the first time. They will feel flattered 
to have the boss call them. Tell your 
prospects about the wonderful feed you 
are handling—how it has made Mrs. 
Jones’ 120 hens lay 125 eggs one day 
in January (but be sure you are telling 
the truth). Tell her you are having a 
truck out her way tomorrow that will 


make regular trips each week and ask 
her if you cannot throw on a few bags 
of this wonderful feed for her. Try this 
and you will be agreeably surprised at 
the results. 

Direct Mail Helpful 

Any form of direct mail advertising 
is valuable. Some sort of a house organ, 
even though it is only a one page, 
mimeographed letter, will keep your 
name before your prospects and even- 
tually when they need something in 
your line they will think of you and 
your store. When a new family moves 
into the community, place their name 
on your mailing list, send them a letter 
inviting them to call and ask them to 
bring the kiddies. When a customer 
deserts you write him a polite note and 
ask if there has been any fault of your 
store which has made him stay away. 

Use the mail liberally. It is the least 
expensive entrance to the prospect’s 
home or place of business. Supposing 
that you have a list of 200 names of 
actual feed users all up to date, you can 
place your message before these 200 
prospects once each month for an en- 
tire year at a cost of $24.00 for postage 
under the bulk mailing act. 

Newspaper advertising in towns 
where the rate for display space is 25 
to 50 cents an inch can be used to good 
advantage. We use very little display 
space for feed sales due to the fact that 
a large city circulation is about 80 per 
cent waste, because most oi the readers 
do- not use feeds and hence have no 
interest in feed advertising. We have 
found a small classified advertisement 
very satisfactory, however. Pictures 
help to attract attention and are used 
liberally. 

During the past few years we have 
used a number. of different methods of 
advertising our business. We have used 
road signs and radio, and have even 
talked over the air for five minutes each 
day from a microphone in our office. 
We have distributed thermometers and 
calendars by the thousand. . 

Our best stunt was the anchoring of 
a gas-inflated balloon to the top of our 
four-story building. It was suspended 
by a 50-foot cable and was illuminated 
at night and carried our ad. This was 
a huge success for two weeks and then 
the attendant took sick and failed to 
keep it properly inflated. During the 
night a storm came up and the balloon, 
not having proper inflation, began to 
sway and in so doing almost wrecked 
the building. The next day the police 
made us take it down. 

Don’t Neglect Hatcheries 

My work takes me to a large number 
of the chick hatcheries throughout the 
state. I have noticed that there exists 
no particularly friendly feeling between 
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Cc. H. Jansen 


Mr. Jansen, Jansen-Overman Co., dealers 


at Indianapolis, Ind., gave this address filled 
with practical selling helps at the recent 
annua! convention held by the Indiana 
Grain Dealers association. 


the feed dealer and the hatchery opera- 
tor. They do not seem willing to co- 
operate and if anything are “out to get 
each other.” 

If the feed dealers would start in 
today where the large feed manufactur- 
ers began ten years ago and cultivate 
the good will and friendship of the 
hatchery operators, they would find it 
very profitable. The hatchery man is 
of course vitally interested in obtain- 
ing good growth on the chicks he sells 
and in buying a feed that will raise a 
large percentage of thrifty chicks which 
will make a profit for their owner and 
bring him back to the hatchery to buy 
more. There is no good reason why 
he should not be able to get such a feed 
from the local dealer, and there is no 
reason why these two industries should 
not be working in perfect harmony. 
Every chicken that weighs three pounds 
has consumed about 15 pounds of feed, 
and every hen will eat in the neighor- 
hood of 80 pounds a year. Give this 
matter some study. It might be worth 
while. 

The feed business in your town and 
in my town will be no better than we 
see fit to make it. If you are willing 
to work as a feed peddler you cannot 
help but succeed, provided you have 
honest merchandise and enough con- 
fidence in your ability to place your 
message before your prospect. You 
cannot do this in an apologetic, half- 
hearted manner. You must believe in 
yourself, in your community and in the 
future. I do believe that most anyone 
who has lived through the last few try- 
ing years, who has survived price cut- 
ting and cut-throat competition, will be 
well fitted to go out and become a suc- 
— feed peddler under this “new 
eal’’. 


HAROLD A. ABBOTT has resigned 
as manager of the feed department of 
the Albert Dickinson Co., Chicago. Mr. 
Abbott is well known in the feed trade 
of which he is a veteran, having served 
for two terms as president of the Amer- 
ican Feed Manufacturers association. 
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his Month In Your Feed Store 


e Live Tips To Help You Get More Business 


Cash Paid for Ideas 


You must have some idea which you 
used with success to boost your busi- 
ness. Tell us about it in a brief letter. 
If we ——- your idea on this page 
we will send you a check for $3.00. lo 
fancy writing required. 


Pumpkin Seeds 


An Ohio dealer attracted attention to 
his garden seed department and_ in- 
creased his sales generally throughout 
the store by displaying a large pumpkin 
in the window with a card announcing 
that prizes in merchandise would be 
awarded to the three persons guessing 
nearest the actual number of seeds in 
it. Guesses were registered on cards 
provided by the dealer and the entrants 
were required to give their names and 
addresses. Besides bringing a large num- 
ber of persons to the store the pumpkin 
seed guessing contest provided the deal- 
er with a live mailing list. 


Chick Agency 


Deciding that it was not obtaining its 
just share of the poultry business in the 
territory, a Wisconsin milling firm took 
on the agency for a well-known hatch- 
ery. More than 50,000 baby chicks were 
sold. The firm's special service man 
made a personal call at the home of 
each farmer purchasing chicks and 
helped him work out a feeding program 
which, of course, specified the milling 
firm’s brands. There was a neat profit 
realized on the sale of chicks as well 
as on the additional feed business so 
the plan proved profitable from both 
angles. 


Flower Seeds 


The way to a housewife’s heart is 
through her garden. A Wisconsin dealer 
capitalized on this desire by inserting 
a small packet of mixed flower seeds 
in every bag of poultry mash purchased 
at his store. The cost of the seeds, by 
special arrangement with a reliable 
grower, amounted to only a few cents 
per package. The small amount spent 
by the dealer, however, proved to be a 
splendid investment for the housewives 
told their neighbors about the offer and 
many new customers were won. 


Word Juggling 


In order to attract attention to his 
advertisement an Eastern feed merchant 
announced a contest offering prizes in 
poultry mashes and flour to the person 
who could rearrange the letters in the 
brand name of the feed advertised into 
the largest number of words. This idea 
impressed the name of the dealer’s pro- 
duct on the minds of those entering the 
competition and a decided increase in 
business during and succeeding the con- 
test was noted. 


Fertilizer Window 


We have all read over and over again 
about the value of window displays, but 
the fact was brought to us forcibly when 
we cleaned out miscellaneous accumula- 
tions in a little window niche beside the 
door and arranged an attractive display 
of packaged fertilizers last spring. We 
were surprised at the increase in the sale 
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of packaged fertilizers. Now we change 
the window very often, at all times keep- 
ing seasonable articles on display.— 
CARLTON BOULAY, Boulay Bros. 
Fond du Lac, Wis. 


Germination 


An Iowa dealer last spring had his 
lecal printer furnish him with heavy 
blotting paper bearing the imprint of 
100 squares to be used for testing seed 
corn and other grains. He distributed 


these among his customers and to the 
agriculture classes at the high school. 
The top of the blotting paper bore the 
dealer’s name and directions on how to 
test and score seed grain for germina- 
tion. Customers were invited to make 
tests from stock purchased at his store 
to determine whether the germination 
printed on the tags attached to the bags 
was correct. This created confidence in 
the dealer’s line of seeds and the cost 
of the blotters proved to be a good in- 
vestment. 


Feed Samples Pull Orders 
For Iowa Dealer 


by the tooth paste, breakfast 
foods, patent medicine and other 
concerns has been used with pro- 
fit by the Waterloo Hardware Co.. 
Waterloo, Ia., in the sale of feeds. 
Farm women who raise average size 
flocks of chickens are sometimes a bit 
slow to try some new poultry feed. The 
Waterloo dealer found it profitable to 
get them started using his chick feed. 
mash and other poultry feeds by giving 
a five or ten pound sample. This has 
worked out in two ways. First, the 
giving of something free has been con- 
ducive to creating good will for the 
dealer. And it has shown that he has 


Government 


A: idea successfully used for years 


so much confidence in his feeds that 
he is willing to let the poultry raisers 
try the feed at his expense. 

With feed at $2.00 a hundred, five 
pounds of feed are worth a dime. And 
this dealer has found it about the best 
advertising or sales promotion expendi- 
ture he has ever made. Quite often 
this dealer hears a comment from a 
farm woman like, “I’ll take a hundred 
pounds of that feed like your sample. 
I used it and I think it is good.” 

Regardless of theories about sampling. 
this plan has actually increased profits 
for the Iowa dealer who has used it 
successfully for years. 


to Distribute 


More Relief Grain 


N response to urgent requests from 
I storm and drought-stricken areas, all 

the remainder of the grain owned 

by the Federal Surplus Relief Corp. 
will be distributed by state relief ad- 
ministrations as feed for livestock to 
carry the farm animals through until 
spring pasturage opens. This announce- 
ment was made today by Harry L. Hop- 
kins, federal emergency relief adminis- 
trator and president of the corporation. 

The corporation plans to distribute ap- 
proximately 6,000,000 bushels of feed 
grain. It will be distributed in 16 states 
to counties in which desperate condi- 
tions resulting from storms and drought 
are endangering large numbers of farm 
animals needed by families in order to 
remain self-supporting and to forestall 
dependence on relief. 

Since grain distribution is the only 
way that the needs of farm families for 
livestock feed can be met immediately 
the corporation has decided to use the 
remainder of its grain for this purpose. 
Up until now, wheat has been distrib- 
uted both as feed for livestock and as 
flour for human consumption. No more 
wheat will be exchanged with milling 
companies for flour after present orders 
are completed. Relief agencies, however, 
will continue to provide flour by grocery 
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orders or cash relief as they did pre- 
vious to the furnishing of it by the 
Federal Surplus Relief Corp. from sur- 
plus grain. 

This grain distribution for livestock 
feed is in addition to 6,700,000 bushels 
already shipped to the distressed coun- 
‘ties during December and January. The 
drought and storm areas have been de- 
termined by surveys made through the 
cooperation of the Division of Crop and 
Livestock Estimate of the Bureau of 
Agricultural Economics of the Depart- 
ment of Agriculture, and the state relief 
administrations. 

Farm families will benefit from the 
grain distribution for livestock feed dur- 
ing February and March as follows: 

Alabama, 4,300 bushels; Colorado 
21,500; Florida, 167,500; Iowa, 157,000: 
Kansas, 37,600; Michigan, 153,700; Min- 
nesota, 971,400; Montana, 17,200; Ne- 
braska, 139,800; New Mexico, 104,800: 
North Dakota, 1,553,700; Oregon, 52,700; 
South Dakota, 1,518,600; Texas, 69,900; 
Washington, 28,000; Wisconsin, 970,900. 


REED-MAC Feed & Supply Co. has 
opened for business in Decatur, Ind. 
The owners are Jared J. Reed and J 
H. McMaken. 


‘ 
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Webster’s Definition 
may not Change— 


CTURE 


BUT THERE’S A LOT MORE TO IT! 


i us consider the term “manufacture” as it ap- 
plies to the feed industry. The pictures below tell 
an interesting story of its change and development. 

In the good old days when Webster framed his 
definition, feed was manufactured by hand. Ingredi- 
ents were procured from nearby sources and crudely 
mixed with shovels. 

Now the mixing is done by machines which combine 
the ingredients without variation according to tested 
formulas. Each lot of feed looks, feels, and smells like 
the last lot—and gives the same results in feeding prac- 
tice. Customers want this uniformity in their feeds; 
modern methods make it possible. 

The photograph on the right shows a small part of a 
modern feed manufacturing plant. What a change has 
taken place! Speed, economy, and accuracy have re- 
placed the hit-or-miss methods of old. 

The feed dealer of today is assured of rapid, efficient 


service unheard of in Webster’s time. The demands of 
his customers are filled without delay, since he can get 
full or broken lot shipments on short notice. Uniformly 
mixed feeds prevent any uncertainties in results that 
can be traced to feeds. And where these modern methods 
are combined with enormous tonnage, the costs are 
kept far below the costs of comparative products in the 
past. 

These benefits, complicated though they are, are 
cheaper to the dealer than the few simple operations 
called ‘‘manufacturing” in Noah Webster’s day. 


ALLIED MILLS 


INC. 


ADVERTISING DEPT. — 
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Prison Feed Mills Arouse Protest 
Among Indiana Dealers 


Convention Attracts Record Attendance 


4g ORE than 325 delegates were 
Mi present at the 33rd annual con- 
vention of the indiana Grain 
Dealers association which was 
held in the Board of Trade building, 
Indianapolis, January 25 and 26. It was 
the largest attendance in the history of 
the organization. 


In a resolution adopted during the 
convention, the Indiana dealers pro- 
tested the proposed establishment of 
flour and feed mills in the state penai 
institutions at Pendleton, Richmond and 
Putnamville, Ind., for the purpose of 
evading the processing tax on wheat 
and grains levied under the Agricul- 
tural Adjustment act and to furnish all 
state institutions with such products. 


A request that the government abolish 
the tax on all sales of grain for future 
delivery provided for by the special act 
of congress and by so doing attract 
more buyers and maintain a stronger 
market for farm products was also made 
in another resolution. 


Too Much Government 

W. D. Springer, Kennard, Ind., presi- 
dent of the association in his address 
called attention to the phenomenal 
changes that have taken place during 
1933. 

“T scarcely need to remind you,” he 
said, ‘that 1933 was just another hectic 
year in business but will probably go 
down in history as containing more out- 
standing events in government activities 
and economic conditions and even in 
the grain trade than any year in a gen- 
eration. 


“There are two outstanding things 
that I think affect the grain business 
which I would like to call to your at- 
tention. The first thing is that during 
the past year there has been a continua- 
tion of the tendency to nationalize all 
business. Although, during the last 
presidential campaign we heard much 
about ‘more business in government and 
less government in business’, we see 
further advances of governmental con- 
trol and it would seem that there will 
be further advances in this trend in the 
years to come until all industry is na- 
tionalized or socialized. 


“The second thing that I would bring 
to your attention is the growing preju- 
dice against profit in any business. It 
is daily becoming more evident. that 
one of the pet theories of the group 
that is trying to dictate the governmen- 
tal experiments is to ‘take the profit 
out of business’. 


Raps Processing Taxes 
“One of the experiments recently tried 
is that of a tax on the processing of 
certain farm products. I think it is gen- 
erally agreed that this processing tax 
has not worked out as anticipated and 
that it will be to the benefit of the 
farmers, consumers, and the processor 
it the tax is eliminated as soon as pos- 
sible. I feel that it should be the policy 
of this association to work for the elim- 

ination of all processing taxes.” 
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Mr. Springer urged all dealers to be- 
come members of the association and 
briefly discussed the various codes af- 
fecting the grain, milling and feed in- 
dustry. “My guess about the future,” 
he concluded, “is that the grain and 
feed dealers who adapt themselves and 
their business to the conditions as they 
find them, will survive, while those who 
are unable to change or adjust them- 
selves to these new conditions as they 
come, will be lost.” 

Fred K. Sale, secretary of the asso- 
ciation, in his address presented an op- 
timistic picture for the future of the 
grain, feed and milling industry. He 
also reported that the association mem- 
bership was the greatest in his history 


A. G. Philips 


Philips Heads Allied 
Mills Sales Staff 


A. G. Philips, formerly general sales 
manager, Allied Mills, Inc., Chicago, has 
again taken over this position following 
the resignation of Pete Turner. Ed 
Griffin has been appointed assistant gen- 
eral sales manager. Both men will be 
located in the Board of Trade building, 
Chicago. G. A. Holland remains as 
general advertising manager of the com- 
wd with headquarters at Fort Wayne, 
Ind. 

Mr. Philips, better known as “Chick” 
is well known to the feed trade, having 
taken an active part in numerous feed 
and poultry association meetings. He is 
considered one of the leading authorties 
in the country on merchandising. 

Fred E. Christen has been appointed 
assistant sales manager of the eastern 
division of the company. He has served 
as district advertising manager for the 
past four years. 
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and that 120 new members had joined 
since the last annual meeting. 


One of the feature speakers during 
the convention was Thomas Y. Wick- 
ham, Chicago, chairman of the grain 
committee of natonal affairs, who dis- 
cussed the current movements and prob- 
Jems of the industry. 


Discusses Income Tax 


C. A. Jackson, head of the Indiana 
gross income tax division, gave many 
enlightening facts of interest to the dele- 
gates and George E. Booth, Chicago, 
president of the Grain & Feed Dealers 
National association, gave a brief and 
inspiring address. 

Others who spoke at the convention 
were D. F. Mitzner, Indianapolis, sec- 
retary, Indiana Trucking associations: 
Charles Quinn, Chicago, secretary, Grain 
& Feed Dealers National association; G. 
W. Sulley, National Cash Register Co.. 
Dayton, Ohio; W. P. Carroll, United 
States department of agriculture, and 
W. E. Culbertson, Delavan, IIl., secre- 
tary, Illinois Grain Dealers association 

David K. Steenbergh, managing editor 
of The Feed Bag and secretary of the 
National Federation of Feed Associa- 
tions, who was scheduled to speak at 
the convention, was unable to be present 
having been called to Washington on 
the day previous to the convention for 
the purpose of conferring with officials 
of the NRA and the AAA on a na- 
tional code for the retail feed industry. 
Mr. Steenbergh, however, furnished the 
latest developments on the code in a 
special bulletin to the association which 
was read and discussed during the meet- 
ing. 

Officers Are Reelected 

Following a discussion on the pro- 
posed changes on the standards of grad- 
ing grain as proposed by the United 
States department of agriculture, the 
membership decided against any altera- 
tion of the present standards and voted 
to go on record to this effect. 

The annual banquet was held on the 
evening of the opening day of the con- 
vention in the dining room of the Board 
of Trade building. Those present were 
guests of the members of the board of 
trade. An appetizing dinner was served 
and numerous entertainment numbers 
were presented. 


W. D. Springer, Kennard, president; 
T. C. Crabbs, Crawfordsville, vice presi- 
dent, R. B. McConnel, Indianapolis. 
treasurer, and Fred K. Sale, Indianapo- 
lis, secretary, were reelected as officers 
of the association at the close of the 
meeting. 

Directors chosen for a two year term 
were Carl D. Menzie, Indianapolis; Max 
Sellars, Forest, and C. C. Barnes, Win- 
chester. The directors who were held 
over for another year were O. L. Barr, 
Bicknell, E. E. Elliott, Muncie, and 
F. S. Demoret, Bath. John L. Blish, 
Seymour, was elected to serve as a 
director for a term of one year. 
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CORNHAY WEAKLY NEWS 


Judd Perkins has been putting off 
shearing his sheep for several months, 
the task reminding him too much of the 
trimming he took in the stock market 
in 1929. 

Mike Bonekrusher, local strong man, 
did considerable damage to his new 
corn shredder when he had his hand 
accidentally caught in it while feeding 
the machine. 

Luke Burton went fishing through the 
ice last Tuesday and froze tight while 
sitting down and waiting for a bite. Two 
local townsmen who happened to be 
passing saved him from exposure. Luke 
returned several hours later with a tea 
kettle filled with hot water so that he 
could fetch home his pants. 

* Ok 


MERELY A GAME 

Judge: “Have you ever seen your 
master under the influence of intoxi- 
cating liquor?” 

Witness: “No, your honor, I can’t 
say that I have, but I’ve seen him lying 
on the floor swearing that he’d catch 
that bed the next time it came around.” 

NEEDED INDUCEMENT 

Bill: “I dropped a nickel in front of 
a blind beggar today to see if he’d pick 
it up.” 

Joe: “Well, did he?” 

Bill: “No. He said, ‘make it a quar- 
ter, boss, and rl forget myself.’ ” 

REGULAR REMINDERS 

Friend: “You'll soon forget her and 
be happy again.” 

Jilted Suitor: “Oh, no, I won't. I’ve 
bought too much for her on the install- 
ment plan.” 

The reason we never hear of women 
after dinner speakers is because they 
can’t wait that long. 

INFRINGING 

Salesman: “Why does this dog sit 
here and watch me like that?” 

Waitress: “You've got the plate he 
usually eats from, sit. 


DEAD GIVE AWAY 
Dealer’s Wife: “Do you know what 
time it was when my husband got 
home?” 
Maid: “No, mam, I was too busy 
making breakfast to look at the clock.” 
DUTY BOUND 
Grocer: “Well, Bud, what do you 
want—candy?” 

Dealer’s Son: “Yes, sir, but I gotta 
buy soap.” 

kok 
STILL GOING 

Dealer: ‘“What’s that I hear about 
your hired man falling off the roof he 
was painting last week?” 

Farmer: “Yep. He fell into a barrel 
of turpentine.” 

Dealer: “Was he hurt much?” 

Farmer: “Don’t know. They haven't 
caught him yet.” 


AGAINST HIS WILL 
Judge: “Last time you were here I 
told you I never wanted to see you 
again.” 
Prisoner: “That’s what I told the cop 
but he insisted on bringing me back.” 
* * 


BEG PARDON! 
Customer: “Where’s the menu?” 
Waitress: “Down the aisle and first 
door to the right.” 


READ WRONG BOOK 

Student: “Your orcharding methods 
are hopelessly wrong. Take that tree 
over there. I’d be surprised if you got 
eight pounds of apples from it in one 
season.” 

Farmer: 
tree.” 


“So would I. It’s a pear 


FAIR ENOUGH 

Dealer: “You certainly ask high pay 
for a man with no experience in the 
poultry business.” 

Applicant: “Well, sir, it’s much harder 
work when you don’t know anything 
about it.” 

* * 
THE NAKED TRUTH 

Teacher: “Johnny, what is an angle- 
worm?” 

Dealer’s Son: “A caterpillar from the 
nudist colony.” 


What Spot In Your Store 
Packs the Best Sales Punch? 


Let The Pratt 
Man Tell You 


When you make a special sales drive on any product, do 
you know just where to place a display so it will get the 
greatest amount of customer attention? 


Do you know how to plan all displays so your most 
profitable items will get the best space? 


How you display your merchandise can not only in- 


crease your sales, but it can also increase your profit on 


sales by giving the most profitable items the best chance 


us. to sell. 


A reliable survey has been made which shows the rela- 
tive sales value of each section of the retail store. 


Let us send you a handy chart which shows at a glance 


just which are the most valuable sections of your store 
Or, better still, let the Pratt man show you the chart 


and demonstrate how it can be used? 


‘ 
' 


PRATT FOOD COMPANY, DEPT. 616, PHILADELPHIA, PA. 


Without obligation to me, please Ict me have full information on the sales value 
of various sections of floor space in the retail store. 


Fill in the coupon and send it to us right away. We'll 
see that you get full information. 
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Equip Plant to Produce New 
Process Soy Bean Meal 


Co., Minneapolis, bas purchased 

American rights on the improved 

continuous solvent extraction pro- 
cess in Germany for the manufacture of 
its new product, Archer-Daniels-Mid- 
land New Process Soybean Oil Meal. 
Installation of the first extraction unit 
in the Chicago plant of the company is 
being completed and will be ready for 
full production this month. The adopt- 
ing of the new process it considers to 
be one of the most forward steps in 
the soy bean meal industry in this coun- 
try. 

“It has always been the policy of this 
company to try to give its customers 
the most efficient service and the best 
products possible,” the Archer-Daniels- 
Midland Co. management reports. “In 
line with this policy and to complete 
our research studies we sent our general 
superintendent abroad to study manu- 
facturing and feeding methods employed 
in Europe. The new process of solvent 
extraction is used exclusively in Ger- 
many today in the manufacture of soy 
bean oil meal. Other European coun- 
tries, too, are fast replacing expellers 
and hydraulic presses with the new pro- 
cess and we believe that the results 
obtained there speak for themselves. 

“It is interesting to note that in 1932 
Germany consumed 44,000,000 bushels 
of soy beans, all processed by the new 
process, while the United States crushed. 
by the several processes, only about 
4,000,000 bushels. 

“We have for several years been 
studying the properties of and feeding 
value of different kinds of soy bean oil 
meal. There has been much discussion 
about the merits of this or that type 
and our agricultural colleges have been 
conducting experiments to determine 
the difference in palatability and feeding 
value of the various types of domestic 
soy bean oil meal. It has been claimed 
that expeller soy bean oil meal, due to 
its nuttier and more toasted flavor, was 
superior to hydraulic pressed soy bean 
oil meal. 

“To the human taste, the nuttier and 
more toasted flavor soy bean oil meal 
is more palatable. This has not, how- 
ever, been found to be the case with 
livestock and we are just beginning tc 
find out what effect excessively high 
heat, even though only momentarily ap- 
plied as in the expeller process, may 
have on the nutrient value of soy bear 
oil meal. At the same time the longer 
continuous cook and the resultant lower 
oil content of hydraulic pressed soy bear 
oil meal are factors which have aroused 
the interest of animal nutrition men. 
Particularly significant is a recent test 
carried out by the University of Illinois 
which clearly demonstrated that from 
the standpoint of palatability beef cattle 
preferred pure old process hydraulic 
pressed soy bean oil meal to expeller 
soy bean oil meal. 

“Archer-Daniels-Midland New Pro- 
cess Soybean Oil Meal, with the ex- 
ception of the lower fat content and in- 
creased protein at a guaranteed mini- 
mum of about 45 per cent, will be the 
same as our regular Pure Old Process 
Soybean Oil Meal. There will be 


Ay Minneapolis, bas. purchase 


no 
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Archer-Daniels-Midland Co., Chicago plant. 


extra cost for this additional protein 
and we will offer our new process meal 
for the same price as our regular old 
process product.” 


HUGH HUMPHREYS, president, 
Humphreys-Godwin Co., Memphis. 
Tenn., cottonseed meal manufacturers, 


has been appointed state director of the 
National Emergency council for Tennese 
see. 


BENNETT SANDBERG plans _ to 
open a feed store at Granite Falls, Minn. 


MORRIS G. MILLS, M. G. Rankin 
& Co., Milwaukee, Wis., recently under- 


went an operation for a goiter. He is 
rapidly regaining his health. 
MILLER FEED CO., _ Defiance. 


Ohio, reopened for business on February 
1 after being closed for some time. 


L. A. HUEBNER has opened a new 
feed store in the Kent building, Clinton. 
Ill. 


FIRE BOOKLET 


A helpful booklet explaining the con- 
trol of dust in grain handling plants 
has been issued by the Mutual Fire 
Prevention Bureau, Chicago, Ill. Copies 
may be obtained without cost by writ- 
ing to the bureau at 230 East Ohio 
street, Chicago. 


NOPCO MEETING 


National Oil Products Co., Harrison 
N. J., and the Donahue-Stratton Co. 
Milwaukee, were hosts to feed dealers 
at a special sales meeting and luncheon 
held at the Schroeder hotel, Milwaukee, 
January 31. Merchandising and _ local 
advertising of Nopco cod liver oil were 
discussed by A. V. Jay, western sales 
manager for the National Oil Products 
Co. and John Jouno, manager feed de- 
partment, Donahue-Stratton Co. 


Nutrition Expert Joins Staff 
Of Staley Sales Corp. 


appointed director of feed nutri- 

tion and sales promotion work in 

eastern sections by the Staley 
Sales Corp., Decatur, Ill, manufactur- 
ers of soy bean oil meal, corn gluten 
feed and corn oil meal. 

Dr. Seulke was formerly representa- 
tive for Purina Mills, Inc., St. Louis, in 
Pennsylvania, New York, New England 
and eastern Canada. 
He is a_ graduate 
of Purdue univer- 
sity and Penn State 
college where’ he 
specialized ani- 
mal husbandry. 

“The question of 
improvement of the 
ration is all impor- 
tant in these days 
of strenuous com- 
petition and_ close 
scrutiny of results 
on the part of the 


D: KARL J. SEULKE has been 


feeder,” Dr. Seulke Dr- Karl J. Seulke 
reports. “There is always the temp- 
tation to incorporate in feeds the 
protein ingredients fairly high in 


crude protein but low in actual digesti- 
bility of these proteins. Soy bean oi' 
meal has been tried out in tests with all 
classes of animals by numerous experi- 
ment stations and on private feeding 
grounds mainatined by the larger feed 
manufacturers. Time after time the find- 
ings have proven that soy bean oil meal 
can be used to replace other recognized 
proteins in a ration with equal results, 
hut that due to the wide variety of its 
proteins, or to be exact its animo acids 
it can replace the protein ingredients 
higher in protein analysis. 
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“As to the permanence cf any change 
to soy bean oil meal in the formulas 
of the feed manufacturers, let it be 
known that there is an ample supply 
at present and the output is bound to 
increase in the future. One authority 
on soy bean culture predicts that there 
will be four times the tonnage of soy 
beans next vear that there was in the 
past year.” 

K. J. Maltas will cooperate with Dr 
Seulke in handling the feed nutrition 
and sales promotion work for the Staley 
corporation. He is in charge of the 
western territory. 


WITH SHELLBUILDER 

Appointment of C. M. Hidding as 
sales manager for Shelibuilder, Inc.. 
Houston, Tex., in its midwest territory 
and the opening of a new sales office 
in Cedar Rapids, Ia., has been an- 
nounced by Edmund Pincoffs, president 
of the company. Mr. Hidding is well 
known to the trade, having served as 
midwest sales manager for the Quaker 
Oats Co., Chicago, for many years. He 
took an-active part in organizing the 
Midwest Feed Manufacturers association 
at Kansas City and served as a director 
of the organization for two years. He 
also helped to promote the Northwest 
Mixed Feed Manufacturers association 
at Minneapolis. 


H. E. FISHER, Feed & Poultry Co. 
Dayton, Ohio, has been organized by 
H. E. Fisher, Flora L. Fisher and Gil- 
lum E. Swisher. 


WICKLIFFE FEED & Supply Co. 
Wickliffe, Ill., has opened for business. 
W. K. Visker, James Krause and Harry 
Graub are the proprietors. 
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FIRES DON'T 
HAPPEN! 


They have to be started 


® Friction leads the list of fire 
causes. 


® Anti-friction bearings and 
better lubrication of plain 
bearings would reduce the 
number of mill and elevator 
losses materially. 


@ Write to us, or to your Mutual In- 
surance office for information. 


ASSOCIATION OF 


MILL & ELEVATOR MUTUAL 
INSURANCE COMPANIES 


230 E. Ohio St., CHICAGO 


ry NOPCO XX COD LIVER OIL 
produces stronger, smoother textured egg 
shells, bigger hatches, stronger chicks and 
fewer culls. It increases egg production 
and stimulates growth. NOPCO XX is 
truly ideal for poultry flocks and a real 
profit builder for the dealer. 


Order Your Season’s Requirements Now! 
We can also supply you with... 


Malt Sprouts, Mill Feeds, Oil 
Meal, Onyx Dried Grains, Brew- 
ers Dried Grains, Corn Oil Cake 
Meal, Clinton Corn Gluten Feed 
and All Grades of Grain. 


DONAHUE-STRATTON COMPANY 


414 MITCHELL BLDG. MILWAUKEE 
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The A-C Line 


of extra Quality Poultry Feeds 


will increase your 
business at an extra 
profit to youe 


Honestly made to the exact specifica- 
tions of leading authorities, our pro- 
ducts are a step ahead in quality. 


All mashes are truly Iodized according 
to the formulas of the Iodine Educa- 
tional Bureau. 


A-C Poultry Feeds can be included in 
Mixed Cars of Flour and Mill Feeds— 
we are mixed car Specialists. 


ISCONSIN MILLING CO. 


Menomonie, Wisconsin 


P. O. Box 603 


ArcHER-DANIELS-MIDLAND COMPANY 


Announces 


44% Protein New Process 


Soybean Oil Meal 


® The first unit of our new con- 
tinuous process solvent extraction 
plant in Chicago will be com- 
pleted this month. Come and 
visit the most modern and ef- 
ficient Soybean mill in the United 
States. 


*@ This is the greatest advance in 
the production of protein concen- 
trates in a century. A New Deal 
for all Soybean Oil Meal users. 
Several per cent more protein— 
no additional cost! 


Write for samples and Bulletin No. 4 


ARCHER-DANIELS-MIDLAND COMPANY 


SOYBEAN DIVISION 
MILWAUKEE, WIS. 
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Federation Code Now 
Under NRA 


(Continued from Page Nine) 
they buy in car lots from all parts of 
the country on transit freight rates. The 
industry feels that it should have a code 
and a code applicable to all in the busi- 
ness. 

“The 1930 census records about 21,000 
firms retailing feed. About 14,000 of 
these are principal handlers and the bal- 
ance sell feed as a side line. We touch 
in this respect many coal and lumber 
dealers who are operating under inclu- 
sive codes and similar NRA rulings. 
such as we want for the feed industry 
have been made for banks, automobile 
dealers, gasoline retailers and building 
supply dealers.” 

The third is the ruling asked for in 
the brief signed by Thomas I. Emerson, 
assistant counsel, NRA, dated February 


“Confirming our conversation with 
Mr. Steenbergh it is the interpretation 
of the legal division that on the basis 
of facts stated in your letter to General 
Johnson of January 31, 1934, the Presi- 
dent’s Executive Order of October 23, 
1933, exempting certain employers in 
certain towns under 2,500 population 
from the provisions of certain codes does 
not apply to feed stores inasmuch as 
their operations ordinarily extend over a 
relatively wide area and include a num- 
ber of communities. Upon approval of 
a code of fair competition for feed 
stores, therefore, it would be binding 
upon stores located in towns under 2,500 
population as well as those located in 
larger places. 

“As we suggested to Mr. Steenbergh 
the matter could be made perfectly clear 
by an express provision in the code that 
the code did apply in all places including 
towns under 2,500. The insertion of 
such provision, however, is merely a 
technical matter which need not be de- 
cided at the moment.” 


Dry Milk Distributors 


Form Association 


The United States Dry Milk Jobbers 
& Brokers association was organized at 
« meeting held at Chicago on February 
6, 

Purpose of the organization will be 
to cooperate with manufacturers in dis- 
tributing dry milk products and to im- 
prove facilities and service for customers 
and feeders. 

R. Embleton, General Commodity Co. 
Buffalo, N. Y., was elected president of 
the association and W. F. Becker, Cereal 
By Products Co., Chicago, was chosen 
secretary and treasurer. The directors 
are S. T. Edwards, Chicago; R. T. 
Friend, LaFayette, Ind., and Mr. Clo- 
fine, Philadelphia. 

LeRoy LaBudde, LaBudde Feed & 
Grain Co., Milwaukee, was among those 
who attended the meeting. 


UNITED FEED CO. warehouse and 
garage, Toms River, N. J., was des- 
troyed by fire recently with a loss es- 
timated at $20,000. 


J. MILLER & SON flour and feed 
mill, Woodhull, N. Y., was destroyed 
last month by fire resulting from an 
over heated stove. 
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nization announces. 


dations. 


possible.” 


as direct with the hotel. 


Back to French Lick 


HE annual meeting of the American Feed Manufacturers association 
T will be held at the French Lick Springs hotel, French Lick, Ind., May 
31 and June 1, Ralph M. Field, executive vice president of the orga- 
An unusually large attendance is expected. Reser- 
vation cards are to be mailed from the hotel in the near future and all those 
who plan to attend are urged to make early arrangements for accommo- 


“Inasmuch as Decoration day comes just before the opening day of 
the meeting, it may be possible that some may desire to come early and 
spend the holiday at French Lick,” Mr. Field reports. The hotel manage- 
ment has informed us that they will be able to accommodate such early 
arrivals but would like to know the dates of arrival as far in advance as 


Reservations may be made through the office of the association as well 
Further details of the convention program will 
be announced as arrangements for the program progress. 


Manufacturers 


Awaiting Final 


Approval of Code 


AAA and NRA and the president 
of the United States is being 
awaited by the American Feed 
Manufacturers association following a 
public hearing which was held at the 
Mayflower hotel, Washington, January 
18. The code will become effective ten 
days after it is signed by the president. 

The public hearing on the whole was 
harmonious. Several amendments to 
the original draft of the code are ex- 
pected as a result of the opinions ex- 
pressed and the briefs filed by repre- 
sentatives of the industry. Chief among 
these are provisions prohibiting consign- 
ment selling, false advertising and price 
cutting. The administrative features of 
the code are also expected to be re- 
written to give more power to the code 
authority and some changes in the labor 
provisions were requested. 

The final drafting of the code now 
rests in the hands of the AAA and 
NRA and whether or not the proposed 
changes will be included or the origina! 
draft approved as it was submitted will 
depend entirely upon their decisions. 

Wright Clark of the Agricultural Ad- 
justment administration was the presid- 
ing officer at the hearing and C. A. Cod- 
dington, Beacon Milling Co., Cayuga, N. 
Y., president of the American Feed 
Manufacturers association, presented the 
case for the proposed code. Ralph M. 
Field, Chicago, executive vice president 
of the association, delivered the brief 
on the code in behalf of the organiza- 
tion and explained that the association 
and its affiliated groups represented 85 
per cent of the feed manufacturing in- 
dustry by volume. 

The labor provisions of the code were 
the first to be discussed and the hearing 
was turned over to the National Re- 
covery administration, with Walter 
White presiding. An amendment was 
offered providing that clerical employees 
may work not more than 44 hours ir 
any one week, nor more than nine hours 
within any one day, witheut overtime 
providing no such employee shall work 
more than 160 hours in any four-week 
period. This amendment was requested 
to take care of peak periods at the end 
of the month and other special emer- 


Foss approval of its code by the 
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gency occasions. 

A change was also urged in the pro- 
vision governing hour limit exemptions 
of executives. Originally, all executives 
earning $35.00 a week, regardless of the 
size of the town, came under the hour 
limit exemption. An amendment was 
offered to reduce the scale to $30.00 
a week in towns having a population of 
2,500 to 250,000 and $25.00 a week in 
towns under 2,500. Another amendment 
advocated the including of the merit 
clause for labor, but Administrator 
White emphatically declared that no 
ccde bearing this provision would be 
approved. 

Following several other opinions 
which were expressed on the labor pro- 
visions the hearing was returned to the 
jurisdiction of the AAA. <A. F. Seay. 
Ralston-Purina Co., St. Louis, Mo.. 
spoke in support of the fair trade prac- 
tice section submitted in the code and 
pointed out the benefits which would 
result from the abolishment of long- 
term booking and guarantee against 
price decline. 

In behalf of southern manufacturers. 
J. B. Edgar, Happy Mills, Memphis 
urged that provisions prohibiting con- 
signment selling, false advertising and 
price cutting be added to those already 
included in the code. He also advocated 
the limiting of long-term bookings from 
60 days as now specified under the code 
to 30 days, and several other speakers 
endorsed this idea. 


In addition to providing for the 
abolishment of long-term booking and 


‘guarantee against price decline the orig- 


inal draft of the code asks that no-sale 
shall be repriced or rewritten, that no 
sales shall be cancelled unless buyer 
pays market !oss if any and that every 
reasonable effort should be put forth 
by the seller to collect any loss in the 
event of cancellation. 


W. H. BRADLEY, who for a number 
of years has owned and operated the 
mills of the Browning Milling Co.. 
Evansville, Ind., has severed his connec- 
tions with this firm and is now asso- 
ciated with his son, Paul, in the Elk- 
horn Mills, Boonville, Ind. 
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ILLINOIS 


Joseph A. Marczykowski, 42, owner of 
the Tri City flour and feed store, Peru. 
died suddenly at a hospital January 10. 
His wife announces that she will con. 
tinue to operate the business. 

Stillman Valley grist mill, Stillman 
Valley, has been purchased from Fred 
Spink by Rosentiel & Co. 

Barnstable & Schaper Feed & Supply 
Co., Inc., Nokomis, have opened a 
branch feed store at Raymond. Wayne 
Warnsing is in charge. 

Richardson Feed Co. has opened for 
business at 411 North Park avenue. 
Herrin, under the management of Jack 
Richardson. 

Walter Luhr, Waterloo, has opened a 
ham hatchery and feed store at Red 

ud. 

M. A. Joshel & Bros., Geneva, has 
been incorporated to deal in feed and 
grain. Henry J. Joshel, S. L. Joshel, 
and Ruth J. Barney are the incorpora- 
tors. 

T. D. Karnes, manager, Farmers 
Grain Co., Fairbury, is running for con- 
gress from his district on the Demo- 
cratic ticket. 

Clifford Albin, manager, Lotus Grain 
& Coal Co. elevator, Lotus, was mar- 
ried recently to Miss Opal Loveless. 


CHET WILLIAMSON, J. C. Shaffer 
Grain Co., St. Louis, Mo., was at Mil- 
waukee February 3 to call on his many 
friends in the trade. 


I. K. MAYR, Mayr’s Feed & Seed 
Co., Beaver Dam, Wis., has opened a 
branch feed store at West Allis, Wis. 


H. V. STEVENS has opened a re- 
tail feed store at Johnson, Vt. 


WILLIAM FRANK, Jefferson Flour 
& Feed Mill, Jefferson, Wis., has leased 
the plants formerly operated by Gus 
Nietmann at Sullivan and Rome, Wis., 
and will operate them in addition to 
his present business. 


ALBERT WERTHAN,  Werthan 
Bag Corp., Nashville, Tenn., has re- 
turned to his office following an opera- 
tion for appendicitis. 


HILDEBRAND-BRAUN CO. has 
opened for business at Sheboygan, Wis., 


and is handling a complete line of 
feeds. 


DEPEND ON.... 


Staley’s 


Pioneers of the Soybean Industry in America 


wT. 100 1.88. 
Wren 


FIBERT® 


29% 
OIL 


Register Soy Bean Oil Meal 


In Your 1934 Formula 


Write at Once for Details of a Plan 
which Assures an Uninterrupted 
Supply of 


Staley’s Soy Bean 


Oil Meal 


Supplied in Straight or Mixed Cars 
with Staley’s Corn Gluten 


Feed or Corn Oil Meal 
Staley Sales Corporation 


Feed Division 
Decatur, Illinois 
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Sure-Fire Way 
For Batch Mixers 


DISCOVERED] 
@ 


To MAKE MONEY 


Turn slow-moving floor stocks 
or farmers’ home grown grains 
into fast selling, scientifically 
balanced rations with our 
simple, inexpensive plan. No 
big investment, no overhead. 


You can furnish your custom- 
ers with branded feeds, equal 
to or better than commercial 
feeds, at less money and a 
handsome profit for yourself. 


We Furnish Bags, Concentrates, 
State Licenses and Selling Helps 


Write today for complete particulars of this 
‘‘New Deal for Batch Mixers.’’ Be the first 
in your locality to reap the profits of this 
new money-making idea. 


The Murphy Products Co. 


Dept. F.B. 


Burlington, Wisconsin 
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Uniform FINE GROUND GRAIN 
SCREENINGS. Protein 14%. 


FINE GROUND GRAIN SCREENINGS 
Mixed with 20% Pure Cane Molasses. 
Protein 13%. 


FEEDING OAT MEAL, Fine Ground 
Minimum Protein 15%, Fat 5%, Fiber 
3.9%. 


All of the above items are packed 
in 100 Ib. burlap. 


GRAIN SCREENINGS, BULK. Test 
Weight 26 Ibs. to 30 Ibs. 
FINE SEED SCREENINGS, BULK. Test 


Weight 38 Ibs. to 45 Ibs. 


A Screenings base Dairy Ration will supply 
your trade with a quality Feed for Milk Pro- 
duction at a Lower Price than any other 
ingredient. 


Samples mailed and prices quoted 
on request. 


WHITE GRAIN COMPANY 


DULUTH, MINN. 


®cREENIN GS 
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Cash Feeds In Any Quantity 


® Specializing in Millfeed Futures or Options 
Trading in both Kansas City and St. Louis 
Markets ® Prompt Action © Courteous Treat- 
ment Assured .... 


DREYER COMMISSION Co. 
ST. LOUIS, MO. 


KANSAS CITY, MO. 
It Since ’92’’ 


HIAWATHA 


GROUND GRAIN SCREENINGS 


A domestic grain and flax seed screenings mixture, carefully 
blended to assure constant uniformity, thereby meeting the de- 
mands of the most descriminating. 


(A Most Profitable Base for Feed Manufacturers) 
WE SPECIALIZE IN 


Hiawatha Grain Company 


(BULK OR SACKED SHIPMENTS) 


ALL TYPES OF SCREENINGS 


Write or Wire for Prices 


MINNEAPOLIS, MINN. 
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This Trademark 


Guarantees QUALITY 
LINSEED MEAL 


KELLOGG’S Pure Old Process 
37% Protein LINSEED MEAL 


This is the last word in linseed meal quality. High pro- 
tein content. Every bag absolutely uniform as to grind, 
texture and color. Packed in new sacks. Furnished fine 
ground or pea size. 


DIAMOND “K” 


DIAMOND “K” 30% protein is recommended where 
quality and economy are main factors. Pure Old Process 
Linseed Meal scientifically blended with palatable flaxseed 
screenings oil feed. Runs uniform. Gives lowest cost per 
unit of protein. Made fine ground only. 


Sold by 


SPENCER KELLOGG AND SONS SALES CORP’N 
368 NEW CHAMBER OF COMMERCE 
MINNEAPOLIS, MINN. 
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Dealers’ Influence Seen 


In Naming Towns 


There are many towns in the United 
States whose names were sponsored by 
feed dealers. An examination of the 
United States Postal Guide. which in- 
cludes a directory of postoffices, brings 
to light the town of Rye, Colorado; 
Corn, Oklahoma; Wheat, West Virginia 
and Tennessee; Otes, Kansas; Alfalfa, 
Oklahoma and Clover, Virginia, Utah 
and South Carolina. In Kansas there is 
a town named Grainfield, and in both 
Minnesota and Montana we find Hay- 
field. Just who did slip one over on 
the dealers in Cactus, Arizona; Thistle, 
Utah and Weed, New Mexico will al- 
ways remain a mystery. 

What dealer is not looking for money 
these days? It is there somewhere just 
like the towns named Monie, Illinois; 
Coin, Iowa; Cash, South Dakota; Long 
Green, Maryland and Bonus, Texas. It 
is one guess as good as another to sur- 
mise that prosperity is around that 
corner but it is no guessing to know 
that towns named Prosperity are to be 
found in Missouri, Pennsylvania, North 
and South Carolina and West Virginia. 
There is a Boom in Tennessee, a Good 
Year in Arizona, Progress in New 
Mexico and North Carolina, Trade in 


_ Tennessee, Opportunity in Nebraska and 


Profit in Texas. And, on the other 
hand, there are towns named Puryear 
in Kentucky and Tennessee, Panic in 
Pennsylvania, Hard Times, Louisiana; 
Poverty, Kentucky and Burden, Kansas. 

The names of postoffices of the United 
States range from Rich, Mississippi and 
Wealthy, Texas, to Poor Folk, and 
Cheap, Kentucky. But the prize honor 
for a town name certainly must go to 
that small village in Tennessee called. 
“Who'd a Thought It.” Well, who 
would? 


J. W. SAMPSELL flour and feed 
mill, Penns Creek, Pa., has been 
leased by H. H. Herbster & Sons, 
Laurelton, Pa. New machinery’ has 
been installed and a complete line of 
livestock and poultry feed will be manu- 
factured. 


E. C. JOHNSON, E. C. Johnson Co., 
Packwaukee, Wis., lost his home Janu- 
ary 30 in a blaze which started as the 
result of a defective chimney and des- 
troyed the residence while firemen bhat- 
tled in sub-zero weather to save it. 


MICHIGAN 


Hartland Mill, Hartland, now owned 
by J. H. Crouse, has been completely 
remodelled and equipped with new 
machinery. 

Elsie Elevator Co. plant, Elsie, owned 
by the Ithaca Roeler Mills, was recently 
destroyed by fire with a loss estimated 
at $15,000. 

Enz Enzian Bros. Milling Co., Cres- 
sey, has completed construction of a new 
mill which will be used for manufac- 
turing alfalfa meals. 

James B. Spencer, Kalamazoo, has 
opened a new feed plant and will oper- 
ate under the name, Michigan Purchas- 
ing association. 

Christensen & Alpers have taken over 
the feed and grain business formerly 
operated by the Onekama Farm Bureau 
and are making several improvements. 


; 
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a WE Bo OUR PART 


A. W. Carpenter 


A. W. Carpenter Back 
In Selling Field 


You can’t keep a good man down. 

Austin W. Carpenter, for 10 years 
dynamic sales manager of the Larrowe 
Milling Co., Detroit, who was forced 
to retire several years ago because of 
poor health, is back again in the busi- 
ness picture in a sales capacity. 

Mr. Carpenter announces that he has 
established a new merchandising and 
distributing organization which he is 
operating under the name, Ben Austin 
Co., with offices in his old home town, 
East Randolph, N. Y. 

He will be remembered by many, 
members of the feed trade in his past 
capacity with Larro and as a speaker 
at numerous trade association meetings. 
The new organization which Mr. Car- 
penter has set up, covers the entire field 
of marketing for products, including ad- 
vertising, selling and publicity and the 


servicing of the products it represents. 

Several products of national reputa- 
tion have been placed with the new 
company but its leading account is D-K 
Cleaning and Polishing Pads, a cleaner 
and polisher for homekeepers and 
motorists. For the most part, distribu- 
tion of the products represented will 
be made through direct mail and through 
church, fraternal and civic organiza- 
tions. 


Mr. Carpenter’s many friends join in 
wishing him success in his new venture. 


Eastern Federation 
Convention Ready 


(Continued from Page Twelve) 

a knockout,” he predicts. ‘From every 
section of the East comes assurance that 
the dealers are planning to attend in 
unprecedented numbers. We cordially 
invite everyone in the retail feed busi- 
ness to come and we especially urge 
the district associations to arrange for 
the attendance of each of their mem- 
bers.” 


W. A. Stannard, secretary, who has 
charge of the convention arrangements. 
has announced that the committee has 
many surprises, not only in entertain- 
ment but of business, as well. For in- 
stance, he expects Judge Roscoe C. 
Harper to give another address on the 
plight of the farmer. There will also 
be other speakers whose names will be 
released at the meetings but who every 
feed man will want to hear. 


“Come early and plan to stay through 
the entire convention,’ Mr. Stannard 
urges. “Make your reservations direct 
with the hotel and do it early so that 
you will be sure to have the accommo- 
dations you desire. And be sure and 
register as soon as you arrive. We will 
see you all at Syracuse.” 


ACME FEED MILL, Spiceland, Ind. 
has been taken over by H. S. Lutz and 
will be operated as the Acme Feed & 
Coal Co. 


CONCENTRATED 


cod liver oil. 


—both for better results. 
gladly furnished on request. 


CLO-TRATE 


REG. U. S. PAT. OFF. 


Aretic Cod Liver Oil 


The wonderful response we have received from cus- 
tomers, old and new, on Clo-trate and Arctic brands 
further convinces us that we have found—a better 


Use Clo-trate for mixing in your feeds and Arctic for resale 
Prices and complete information 


@ LA BUDDE FEED & GRAIN CO. © 


MILWAUKEE, WISCONSIN 


COD LIVER OIL 
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BILL says: 


You can’t fool 

a farmer much on feed. 
He’s right there 

where he can 

watch his hogs 

put on weight 

and his cows fill 

the old pail. 

And that’s just why 

| handle Armour's. 


MANY dealers have handled the 
profitable line of Armour’s Ani- 
mal and Poultry Feeds for ten, fif- 
teen, and twenty years and they 
swear by it. They especially like 
the co-operation that Armour and 
Company gives them — advertis- 
ing, dealer helps, and all the other 
things that help make sales and 
satisfied customers. 

A limited number of exclusive 
Armour franchises are now avail- 
able. If you are interested in this 
profitable line and want full de- 
tails concerning it, we’ll be glad 
to send an Armour representative 
to see you. If you’d like to have 
him call, just write us a letter. 
There’s no obligation. 


ARMOUR 
AND 


COMPANY 


Union Stock Yards 
Dept. C, Chicago, III. 


CONVENIENTLY LOCATED PLANTS 
INSURE PROMPT DELIVERY 
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The fact that Farmers like 
RED ROSE POULTRY FEEDS 


means dollars to you 


Good will—built by 90 years of fair dealing with 
farmers, works mightily in favor of Eshelman 
dealers. Feeders know these good brands; they 
come back to you for new supplies year after year. 
Put in the Red Rose line for more profits. 


JOHN wW. & SONS 


LANCASTER, PA. 
Mills: LANCASTER, PA., YORK, PA., CIRCLEVILLE, O. 


THREE MINUTE CEREALS CO., Cedar Rapids, Ia. 
FERNANDO VALLEY MLG & SUPPLY CO., Los Angeles, Cal... Alfalfa Leaf Meal 


<a ‘All your needs in grain and feeds’’ fe 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 


BUFFALO, N. Y. MIDDLETOWN, N. Y. 
Also Representing: 
THE HUBINGER COMPANY, Keokuk, Ia.......................005 eed 
- 
YSTEER SHELL PRODUCTS CoO., Opeter Shells 


NUTE ‘CERE ALS CO., Cedar Bapids, Ia. Oatfeed 


IT’S WORKING NOW-- 


and it has been working for 10 years! 


Steady advertising, year in and year out, has been 
plugging hard for PILOT BRAND, creating a nation- - 
wide preference. And right now the big PILOT BRAND 
1933-34 national advertising campaign is making 
new sales and new friends — building up an even 
bigger demand for what is already the world’s 
leading crushed oyster shell. 

100 


PURE 
OYSTER 


Profit-taking hints for poultrymen fea- 
ture this advertising—give it extra punch. 


Make sure that you get your share of 
PILOT BRAND profits. 


OYSTER SHELL PRODUCTS CORPORATION 
New York St. Louis London, Eng. 


PILOT BRAND 


W OYSTER SHELL FLAKE 
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Calcium Carbonate Corp. 
Opens New Office 


Calcium Carbonate Corp., Chicago, 
has opened a branch office at 418 Live- 
stock Exchange building, Kansas City, 
according to an announcement issued 
by M. Brando, general manager. 

Myles W. Gahan will be in charge of 
the new quarters and he will be assisted 
by Clyde Liley. Mr. Gahan hails from 
California and is widely experienced in 
the livestock business and Mr. Liley en- 
joys a wide acquaintance with feeders 
and dealers in the corn belt states. The 
Calcium Carbonate Corp. manufactures 
ground limestone which it markets 
under the trade name, Cal-Carbo. 

“Limestone when fed to beef and 
dairy cattle, sheep and hogs, is prduc- 
ing remarkable results,’ Mr. Brando re- 
ports. “The use of ground limestone 
has been approved by the Kansas, Ne- 
braska, Oklahoma and Texas experi- 
ment stations and in one test at the 
Kansas station the addition of limestone 
to the ration costing 18 cents a head 
increased the feeder’s profit per steer 
by $7.69 for a three year average.” 

The Calcium Carbonate Corp. manu- 
factures Cal-Carbo at Carthage, Han- 
nibal, and Ste. Genevieve, Mo.; Weep- 
ing Water, Neb., and Quincy and Alton, 
Ill. 


Poultry Exhibit Reveals 
Need of Vitamin A 


Difference in the effectiveness of vita- 
min A from various sources used in 
poultry feeding was featured in an ex- 
hibit of the Health Products Corp.. 
Newark, N. J., at the 85th anniversary 
of the Boston Poultry show. 

“Science,” explains Henry J. Nolte, in 
charge of the exhibit, “has demonstrated 
that the vitamin A in cod liver oil is 
more effective in poultry feeding than 
an equivalent amount of vitamin A in 
grains and roughages. It is recognized 
that cod liver oil contains ‘true’ vitamin 
A, whereas yellow corn and _ similar 
feeds contain a caratinoid substance or 
a percusor of this substance which 
chickens must convert into ‘true’ vita- 
min A. 

“The natural combination of vitamin 
A and D in cod liver oil is probably the 
principal reason for the part it has 
played in revolutionizing the poultry in- 
dustry during the past 12 years. With- 
out cod liver oil or some equally satis- 
factory source of vitamins A and D, it 
would be impossible to maintain the 
present high egg production of the most 
efficient flocks. Recently it has been 
shown that the feeding of cod liver oil 
improves the nutritional value of eggs. 
and poultrymen in some sections are 
getting premium prices because of the 
high vitamin content of the eggs pro- 
duced by flocks receiving a ration con- 
—— the proper amounts of cod liver 
oi 


FRANK B. MOSHER, president and 
manager New Richmond Roller Mills 
Co., New Richmond, Wis., returned 
recently from a trip to Florida. 


A. PATRICK, formerly sales man- 
ager, Ontario Milling Co., Oswego, N. 
Y., has started a business of his own 
as the Oswego Feed & Grain Co., at 
Buffalo. 
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Sunset Feed & Grain Co. 


Takes on Clo-trate 


Sunset Feed & Grain Co., Buffalo, N. 

Y., has been appointed distributor of 
Clo-trate, concentrated cod liver oil, and 
Health Products cod liver oil in west- 
ern, northern and eastern New York 
Ly the Health Products Corp., Newark, 
N.. J. 
M. F. (Max) Cohn who heads the 
Sunset Feed & Grain Co., is well known 
throughout the territory served by the 
firm as well as to the entire feed in- 
dustry. He is president of the National 
Feed Distributors association, and for 
many years has handled the registration 
duties for the annual conventions of the 
Eastern Federation of Feed Merchants. 
He is also closely identified with the 
activities of the American Feed Manu- 
facturers association and can boast of 
practically a 100 per cent attendance 
record at all of the organization’s meet- 
ings. 

Mr. Cohn announces that his company 
is fully prepared to give prompt and 
efficient service to all dealers through- 
out the territory through its staff of 
eight representatives. The Sunset Feed 
& Grain Co. was established in 1919 by 
Mr. Cohn following his return from the 
World war, during which he served in 
the army and has since been active as 
a member of the American Legion. 


Woodworth Merges Firms 
At Minneapolis 


E. S. Woodworth & Co. and the Con- 
crete Elevator Co., Minneapolis, both 
controlled by E. S. Woodworth, have 
leen consolidated and in the future the 
firms will be operated by Mr. Wood- 
worth under the name, Snow Wood- 
worth & Co. 

Mr. Woodworth is a veteran feed and 
grain man, and is well known from coast 
to coast in his business contacts during 
the past 50 years. The name, Snow, is 
Mr. Woodworth’s second given name by 
which he is familiarly known, and hence 
was selected to distinguish his new com- 
pany. 

The reorganization was effected to 
ciose up the estates of G. Parker Har- 
ding and Mr. Woodworth’s brother, W. 
Scott, who were formerly associated 
with the new owner. The change went 
into effect January 15. 


IOWA 

Kay-Dee Feed Co., Sioux City, has 
purchased the Haskins terminal, a three 
story brick building located in the stock 
yards, from the Haskins Bros. Co. and 
will establish a retail feed store in it. 

Farmers Elevator Co., Yale, has taken 
over the Yale Shipping association and 
all business in the future will be trans- 
acted through the elevator company. 

Stanton Milling Co. plant, Stanton. 
was destroyed by fire recently with a 
loss estimated at $8,000. 

A. L. White, manager, Klemme Co- 
operative Grain Co., Klemme, was re- 
moved to a hospital, January 15. Glen 
Bridges has taken charge of the plant 
during his absence. 

Robert L. Miller, has purchased the 
Exira elevator, Exira, formerly operated 
by B. O. Beadle, Atlantic. 

Russel Lux is planning to open a 
baby chick and feed business at Man- 
chester. 


SUPERIOR BRANDS OF PEAT MOSS 


Uniform Quality - Consistently Reliable 
Quick Deliveries 


GET OUR QUOTATIONS 
(1) GPM GARDEN PEAT MOSS [j JUSTRITE GARDEN PEAT MOSS 
OKPL POULTRY LITTER JUSTRITE POULTRY PEAT MOSS 


[) A&D STABLE BEDDING (] JUSTRITE STABLE BEDDING 
SORBEX 


ATKINS & DURBROW, Inc. - 165-N John St., New York City 


Check brands and quantities interested in and get our prices by return mail 


FEED MERCHANTS GENERALLY 
in Confirm the fact that 


practical poultrymen 
insist on 


Dairylea Dried 
Skim Milk 


for all rations for poul- 
try. Also good for 
calves and swine. 


Manufactured and Distributed by 
Dairymen’s League Co-op. 
Association, Inc. 


11 West 42nd St. 
New York, N. Y. 


farmer- 
Milk Plants 


Girt 


You can increase your flour sales 
by recommending 
MINNESOTA GIRL FLOUR. 
A trial will prove its merits. 

Let us include MINNESOTA GIRL 

FLOUR in your next car of 
@ Queen Wheat Feed 
® Cherokee Pure Bran 
® Cherokee Middlings 


WIRE US FOR PRICES 


CAPITAL FLOUR MILLS, INC., Minneapolis, Minn. 


Guaranteed 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


HAMMER MILL SCREENS 


Save money on all sizes. Write for 


MILL PARTS CO., Dept. 8, West Bend, 


HAMMER MILL FOR SALE 
O. K. Electric 40 H. P. Hammer Feed Mill for 
sale. Cost $1750. Will sell for $600 cash if taken 
at once. Reason for selling need room for other 
equipment.—L. KRUEGER, R. 3, Alma 
Center, Wis. 


SALESMEN WANTED 


Men calling on feed mills and hatcheries to sell 
dry yeast on a liberal commission basis. Our 

roduct used by some of the largest firms in the 
Dnited States. SUN RISE YEAST CO., P. O. 
Box 221, Cedar Rapids, Ia. 


FRED P. DE HOFF, eastern repre- 
sentative of F. E. Booth Co., Inc., the 
world’s largest sardine packers and man- 
ufacturers of Sardilene, biologically test- 
ed sardine oil, left the Harrisburg Farm 
Products show for a trip through the 
scuthern part of the United States. He 
is one of the few salesmen who cover 
the entire country by automobile every 
year. At the Harrisburg show, the 
Sardilene exhibit was the only one from 
the West coast. 


Deutsch & Sickert Co. 


Feed and Grain 
Chamber of Commerce Milwaukee, Wis. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Carlots and Mixed Cars 
FLOUR, MILLFEED 
OILMEAL, ETC. 

502 Corn Exchange Bldg. 

MINNEAPOLIS, MINN. 
“Stand by Stan’’ 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF-: 


Mother’s Best Fliour 


Established 1892 


FRANKE GRAIN CO. 


incorporated 


GRAIN AND FEED 


DEPENDABLE 


GRAIN - COMPANY 
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Advantages of Iodine 
In Feed Explained 


“The tide is turning for the feed in- 
dustry,” according to J. J. Nichols, 
director of the Iodine Educational Bu- 
reau, Inc., 120 Broadway, New York 
City, “and feed mixers who want to 
increase the value as well as to the sales 
appeal of their products will do well 
to add iodine to their poultry, dairy 
and hog rations this year. Wide awake 
feed mixers are going to ride the tide 
to increased profits and one indication 
of a wide-awake feed manufacturer is 
the iodine seal of approval on each bag 
ef his feeds.” 

The cost of including iodine in vari- 
ous mixed feeds is very reasonable, Mr. 
Nichols continues. The recommended 
amount of iodine to be included in poul- 
try mashes is only three ounces, costing 
less than 2 cents a bag. Iodine in poul- 
try feeds, it is claimed, will lower the 
mortality and improve the health of the 
birds, increase egg production and as- 
sure better eggs with stronger shells 
and less watery whites. 

Five ounces ot iodine are recom- 
mended for each ton of commercial hog 
feed. This amount would cost only 63 
cents which investment has been demon- 
strated to result in fewer runts per litter 
and a more rapid gain in weight on the 
feed with iodine as contrasted with the 
same feed without iodine. 

The amount of iodine recommended 
for dairy feed varies with the protein 
guarantee. It is 34 ounce’ per ton at 
a cost of less than % cent a bag for 
dairy feeds of from 14 to 20 per cent 
protein, double this amount for dairy 


feed of from 20 to 28 per cent protein 
and triple this amount for dairy feed of 
from 28 to 36 per cent protein. Prin- 
cipal advantages claimed obtainable 
through the inclusion of iodine in dairy 
feeds are healthier and stronger calves. 
increased milk production, better breed- 
ing and increased iodine content in the 
milk. 

The Iodine Educational bureau will 
gladly send an interesting portfolio on 
“Why Feed Formulas Require Iodine” 
to any interested mixer. 


A. T. SCHMICK, Washington, Pa., 
formerly connected with the Arcady 
Farms Milling Co., Chicago, has joined 
the sales staff of Vitality Mills, Inc., 
Chicago, and will cover the southwest- 
ern Pennsylvania territory. 


We Buy and Sell All Grades 
Used Burlap and Cotton 


BAGS 


Also Cotton Seamless Grain Bags 


Get our prices before 
buying or selling 


Goldwyn Bag Co. 


1010 W. St. Paul Ave. MILWAUKEE 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


GOOD 
CORN and OATS. 
For 
WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


Two Points 
& 


where dealers can pick up ton lots 
of feed at rock bottom prices are the 
two Feed Supplies, Inc. warehouses 
at NORTH ILWAUKEE (3328 W. 
Cameron Ave.) and WEST ALLIS 
(1637 S. 83rd St.). 


Armours Meat Scraps 
Alfalfa Meal . Dried Milk 
Charcoal . Pearl Grit 
Coca Mola 


FEED SUPPLIES INC. 


505 Chamber of Commerce, Milwaukee 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 
Write for our prices in straight 
and mixed cars with bran, midd- 
lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


usiness 
expands with 


Printed messages 
They are profitable 


ADTKE ORTSCH 
BROS. CO. 
Estasiisuep 1894 

PRINTERS 
LITHOGRAPHERS 
BINDERS 
522 N. MILWAUKEE STREET 
Puone 076 MILWAUKEE 
Broapway WISCONSIN 
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You can have 
your stock in 
either — 
buries bes 


lb. 
strength 
paper bag. 


In its new 25-lb. package there is now 
no argument left why you should not 
handle ‘Pearl Grit.’’ Always a lead- 
er, always a profitable item, it is now 
more profitable than ever because all 
fuss and cost on small unit sales has 
been eliminated—and what’s more 
you havea good argument in favor of 
25-Ilb. purchases. 


Pearl and Superior 
Powdered Limestone 


—for all feeding mixtures. Winning 
approval every day from prominent 
authorities. Excellent mineral feeding 
formulas available. You should know 
more about the profit possibilities of 
this necessary ingredient. Ask for 
details. 


PEARL GRIT CORPORATION 


Dept. FB 24 PIQUA, OHIO 


OF WCCO 


NICOLLET 
“HOTEL: 


the Gateway 
MINNEAPOLIW 


When in MINNEAPOLIS 
why not gratify that long felt 
wantofan atmosphere of 
friendliness, comfort and 
laxation by staying at the 
NEW NICOLLET. 


Six hundred rooms complete ¢ 
in every detail at exception- 
ally reasonable 
fulbeds. - 


| 

| Moderately Restau- 
e tant and Coffee Shop. 


Three blocks from both 


Tourist Bureau diree 
| posite. 


TRY OUR 


PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


MYLES 
LOUISIANA SALT 


*““Nature’s Purest’’ 


Here is an economical 
salt, because its strength 
and purity make possible 
the use of less Myles Salt 
than any other salt to do 
a given job. It contains 
no moisture when packed 
and is guaranteed not to 
harden. Farmers like 
Myles Salt because of its 
even-running grain and 
general all around use on 
the farm. 


Packed in MylesHome- 
spun Grey or White Bags. 


Write for Prices and Samples 


Myles Salt Co., Ltd. 


Chicago Sales Representative 
360 NO. MICHIGAN AVE., CHICAGO, ILL. 
Telephone State 6276 


Dependable 
Western 


Alfalfa Meal 


for 
Dairy and 
Poultry Feeds © 


The Denver Alfalfa 
Milling, & Products Co. 


LAMAR, COLORADO 


Branch Sales Office, 
403 Merchants Exchange, 
St. Louis, Mo. 


more of Healthful 


Mixed Cars 


Quick Turnover 


3 
Advertised 
Products 


Marblehead “98” 


(Calcium Carbonate) 


Marblehead Lime Ration 


(For distribution by Dealers) 


Marblehead Lime Grit 
(For Poultry) 


Send for 
Booklets 
Samples 
Mail Plan 


MARBLEHEAD LIME COMPANY 
CHICAGO 
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RIEBS VIEW 


Vol. 2, No. 2. 


February, 1934 Milwaukee, Wis 


IN CASE YOU DON’T KNOW 


The many projects launched and new departments established by 
the government have created considerable confusion and for the benefit 
of our customers and friends THE RIEBS CO. herewith presents a 
chart showing the various federal organizations and their respective 
titles: 


AAA Agricultural Adjustment Administration. 
CCC Civilian Conservation Corps. 
CSC Civil Service Commission. 
CWA Civil Works Administration. 
ECPC Executive Commercial Policy Committee. 
ECW Emergency Conservation Work. 
FACA Federal Alcohol Control Administration. 
FBLA Federal Building and Loan Association. 
FCA Farm Credit Administration. 
FDIC Federa! Deposit Insurance Corporation. 
FERA Federal Emergency Relief Administration. 
FESB Federal Employment Stabilization Board. 
FPC Federal Power Commission. 
FRB Federal Reserve Board. 
FSHC Federal Subsistence Homestead Corporation. 
FSRC Federal Surplus Relief Corporation. 

C Federal Trade Commission. 
HLBB Home Loan Bank Board. 
HOLC Home Owners’ Loan Corporation. 
ICC Interstate Commerce Commission. 
NEC National Emergency Council. 
NIRA National Industrial Recovery Act. 
NRA National Recovery Administration. 
PRA President's Re-employment Agreement. 
PWA Public Works Administration. 
PWEHC Public Works Emergency Housing Corp. 
RFC Reconstruction Finance Corporation. 
SIAC Special Inter-department Alcohol Committee. 
TVA Tennessee Valley Authority. 
USES United States Employment Service. 


Published Monthly by The Riebs Co., Milwaukee 


look Out 


for the 
THIEF: 


in the Bag o 
Cheap Feeds ! 


Every bag of low-producing feed you sell hurts your busi- 
ness in two ways: 


First—tt robs your customer of his rightful gain and profit and 
an impoverished customer soon becomes no customer at all. 

Second—tit robs you of the normal profit you should have on feeds 
that yield profitably for your customers. 


Any way you figure it, in the long run cheap feed robs the dealer 
that sells it. 


Push Conkeys and Prosper 


Dealers who anchored to the good old Conkeys line of Feeds and 
Remedies have ridden the storm far better than those who resorted to 
cheap feeds. Conkeys prices have been reduced at every point con- 
sistent with quality production, and Conkeys 
Feeds have been improved wherever possible. 
They offer you one great advantage not obtain- 
able in any other feed. They are— 


Vitalized with Y-O 
a powder rich in Vitamins B and G of Brewers’ 
Yeast and Vitamins A and D of Cod Liver Oil. 
For a successful 1934 push— 
Conkeys Original Buttermilk Starting 
Feed with Y-O 
Conkeys All Mash Chick Ration with Y-O 
Conkeys Gecco Egg Mash with Y-O 
Conkeys 32% Supplement with Y-O for 
feeding with home grown grains 
Conkeys Y-O (Yeast and Cod Liver Oil) 
to feed with any other ration 
Also Conkeys Nikala Worm Tablets and 
other remedies 


Write for prices and full information. 


The G. E. Conkey Co., 6761 Broadway, Cleveland, O. 


Mills: Cleveland, O., Toledo, O., Nebraska City, Nebr., Dallas, Tex. 


This Valuable IODINE Portfolio 


FREE! 


.-- Tells How Your 

Customers Can 
Get Greater Re- 
sults From Your 
Feeds, Minerals or 
Concentrates. 


Why Feed Formulas 
Require lodine 


HERE’s added health 
protection and in- 
creased production hidden 
in your feeds, minerals, 
salt or concentrates if they 
contain the proper amount of Iodine. 
Leading nutritional authorities agree that 
lodine in balanced feed formulas steps up 
Production, increases Milk Flow, makes 
ore Meat, and improves the health of Live 
Stock and Poultry. 


This seal on your feeds or 
feed ingredients enables you 
to tie in with The Iodine 
Educational Bureau’s Na- 
tional and State Farm Paper 
advertising reaching over 
53% million live stock rais- 
ers and poultrymen. 


JODINE EDUCATIONAL BUREAU, INC. A 


Learn what the proper use of Iodine in 
feeds or feed ingredients means to your 
customers. Mail the Coupon for our 
valuable portfolio, ‘‘Why Feed Formulas 
Require Iodine.’’ Concise, non-technical, 
easy to read—this valuable portfolio will 
ive you a new conception of the value of 
odine. Send for your copy today. 


Wi Do 


120 Broadway, New York, N. Y. FB-2 /34 


Please send your free portfolio ‘‘Why 
Feed Formulas Require Iodine’’. 


Baby Chick Season is Coming 


The Eureka Cornulator 
is the ideal machine for cracking corn 
to the small sizes required for baby 
chick starters and growing feeds. Can 
be used also for cracking wheat, barley, 
groats, rye, peas, milo, kaffir, or mil- 
let. The Cornulator makes a superior 
quality product, is inexpensive and 
costs little to operate. Write today 
for full details and prices. 


SILVER CREEK, N. Y. 
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YOU NEED 
ABUNDANT 
VITAMIN 


Some of it should be 


TRUE Vitamin A 


O you know scientists have found that 
there is a big difference between the Vita- 

min A from cod liver oil and the Vitamin A from 
yellow corn and other grains and roughages? 


R 
It has been known for a long time that 
om. the addition of the cod liver oi! Vitamin A 
greatly improved any 
™ poultry feed even though 
Tun VER OIL the ration already con- 
WHITE'S cod RADIO tained relatively large 
CONCENTRATE amounts of Vitamin A 
pROGR WiGHTS from other sources. We 
BAR-K DAYS now know the explanation 
Sunday 
Ever) eastern Time) 
M (Central Time 
1 Stations 
Chicago 


CLO-TRATE 


Reg. U. S. Pat. Off. 


CONCENTRATED COD LIVER OIL 


for this. It has been found that the cod liver 
oil Vitamin A which scientists now call the 
true Vitamin A is more effective, more avail- 
able, and apparently more readily assimilated 
by poultry. 


CLO-TRATE is a concentrated cod liver oil 
made by a process that concentrates both 
Vitamins A and D in the same natural re- 
lation as they exist in cod liver oil. It in- 
sures better utilization of the vitamins than 
straight oil because less oil (fats) is incorpo- 
rated in the feed when CLO-TRATE is 
used. 


HEALTH PRODUCTS CORPORATION 


Manufacturers of Pharmaceutical Specialties 


Newark, N. J. San Francisco 


« 
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THE HIGHEST PRICED FLOUR IN AMERICA 
AND WORTH ALL IT COSTS 


Wi the steady improvement in 
the buying power of the nation, 
dealers handling King Midas flour 
are in a splendid position to reap 
the benefits of the resulting swing 
back to quality. 


TRERIGAEST PRICED 
WORTH COSTS 


Bees During boom years and depression 
years, King Midas has never waver- 
ed from its determination to manu- 
facture only the finest flour at a 
reasonable price. As a result, con- 
Ssumers everywhere know they are 
assured of constant, neverfailing 
quality with every purchase of King 
Midas flour. 


Today, as always, quality is the one 
sure basis upon which to build a 
permanently successful business. 


KING MIDAS MILL Co. 


MINNEAPOLIS, MINNESOTA 


OVER 1,000,000 BARRELS YEARLY PRODUCTION 
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